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L ONG rllng" plonnlng was the prime 
order DC bUllnen for the delel8le1 

attending the Winter Medina of the 
NnllanDI MCloronl Manufacturers AI· 
soclatlon at lhe Diplomat Hotel In 
lIoUywood, Florida, JOOU81')' 1'1-20. 

Record Year 

In opening the meeUn •• President 
Fred L. Spadafora told the IrouP that 
1905 wos II record year (or the Indultf)'. 
He reported production estimated at 
1.751,404,809 pounds of mucaronl prod. 
uell, with estimated per capita con
sumption at about nine pound... 

The 1965 recanl constituted an In
CfCnae of 67 per cent over the same 
perIod Q decade ago, Spadafora Ald. 

"Our lurvey. have indicated that 
)'euna_tef. 115 II croup like macaroni 
products, and we tc!colnlze tht. vel')' 
anlient marketing foct thalli youna_len 
enjoy 1\ produd they fore very Ukely to 
carry It over Into their homel when 
they I(!t up housekeeping on their 
own," Spadafora anid. 

The macaroni Industry has a product 
which appeals to children for a number 
of rea.on' , cited by Spadafora. First, it 
Is a tun tood which the kid. enjoy 
eaUng. Secondly. because ot Its variety 
at .hapcs and sizes and its versatility 
In preparation, the homemaker can 
find any number ot combinatioJU to 
piCON her family. 

By 1985 our population Is expected to 
increo.se by 71,000,000 people, An esti
mated 76 per cent of thl. increue will 
be in people under 35. Ju.t 10 meet the 
demo.nd In 1985, at the current per cap
Un rates, the indu.try wi1l have to pro
duce on additional 640.000.600 pou ud. 
of mocaronl products, Spadafora .ald. 

''The ne"t two decades present a reol 
challenge to the macaroni indu.try to 
provide the production facilities and 
the marketini know-how to meet thl, 
e"peclcd demand," Spadafora aald. 
"And once our World War II bable. 
start In raising their own families, we'll 
have a whole new market to educate 
10 macaroni," he concluded. 

TV Bunau FUm 

Following Pre.ldent Spadafora's re
marks, a film by CBS Television and 
the Television Bureau tlf Advertising 
was shown. It was entitled "2 Years. 
39 Days, and 60 Second •. " This repre
sents the le"gth of time II lakes on the 
average to dlo!velop a new 13ndu -t " nt( 

present it before a supermarket buylni 
comonillee. In the twinkling of an tlye, 
the wholp. project can go pool if th, ": 
has n .. t been thoucht given to the in
trodu(.tion of the prod'Jct and hall It 
will be advertised to tho: . ...... ;I'1ier. 'rt~ 

Him .how. how various branded food 
products project their advertlslng mel' 
IOKe over televilion. 4 

CoDftnlent ComblnatiODl 

aauce mlxe •. H=i-l"li,. · · 'I" h!" p, ,7, ,·r:tn 
tlon are on pale . ~~ \. ' , 

.... tCt ...... R.\ .. :i· ~ree ., 
~~ ';!ja t.~ 

Th~ m.lcitrOiil Ind·J.t~ R"Ou:t _ • \.IIIf. 
Walter R. BarTY, Jr./-markeUni m"n.. a new "c~~'"'V-.l~.,i~rce" to mec~ 

••• r 01 Betty Crock.r eouerole., d.· ·compctl!l·.· • . ' Ch;.!!t·"Ut ".' ". 
scribed how General Mm, developl decade, Gemg!;' N. ~ . Ne ' ..... ,~;' 
new products. market tel" them. 'af.:! marketing ca~lI\'~ ~,: .. ,«,~ Il;\'!i" . ';t; uh 
pub them into national dlltributlon IJI':I .. l;t ",h,lch ! •• !ur';' a;.lil;~i .ri..':· 
with merc:handislnl and advertbln, Ihare and whlc,!l h'\""1 ~ !l31r-: 
l:Jpport. The .UtUU of the Hetty velocity, will find 'Pllr:~, ·,r. :·.:\.iII : 
Crocker macaroni coueroles ha. out- .helv~ .... ~ .. f! drlv- rcc{ "": . r '· . 
run the prepami potato product., whl(." "hleh w l:l 11' " icW~ .11 :-1t . /j ~~ 'Wil . 
was GM'. Initial entry into the upan- have 10 bl! u·lcnaJHrJ. Ad'~;L ' i .. J~.:~ ,101 
.Ion of the eon"!"ler food itema beyond tlVtA ... t r.!.1f.'."r~lit ~cmentl -" ... t:.1wltt · 
the breakfast cere~ and deucrt mtxe. (0.1. etht.lc:. ct..'onomlc, 1OCla. .~ ~1 $Yr 
that they C!!Jcre(l. A dl,elt of his com- :hl.t[oglcal-wU1 have t'l b·~ : ' · 1~10~'; , 
menta apPdn ·ori. PIle • "8PI'I>:A," ,. otl1ld, "will reriuim t1.i. 0 

Ralph A. Reynard. manlier of pur- ~.fOrwl·' I' : ~ h)r :r.ulnl,,~. IIr:1 .. : Jr; . 
dlUlng tor Stouffer FoodJ Corporation, counl.J.-th~ .:.tt& ~ ~ f: ' !;e d('v,.lopmenl 
t ... ld how hi. company hal had amazing of new bUllneu." He dedal': ' . • t th ,' 
growth with frozen prepared lood., lop mana'emc'hi·· .. " ot nny company 
many of which are mlcaroni pr'.,' :·. ·· '·ould ~\'" ... ''';n tt-l" ,'tlrefr,..,t . ; 
combination •. He po!nted to the r.apl';,) ' . ,..··.J,·.:M-U • " -
"rowing market for food consumed Harold 'r. h .. II)h.:(\n/:{ I~:" .t.O' 11. n··, 
o ..... ay from home. observing that one 181 ftrm HaUpenny, Holm"'" Jly..r.a. ;:i.-n:l 
hur nlp.o.is no~ eaten In hotel; . reatau· ... f01Jnl~1 to the J.lBlional "'· ' I,{;'""~·I~ 
"broS anft Ini tlluUons wlllaoon be"one M'mu(l'clurcr.l A\,;OC'latlon, :·~.~ 
.n LI:ee, RI. commenta.. IPpear:lo. 0n Ih:.~ ,.,.. 1,... . " "" . ,~\-:':~'~hl 
p'lr,e . . ~1" ''''7 .. :lkltow lherraehl .. o~: . · . · I ' 4 ,.uvea 

Rtalph Flank. Jr. of!"u.:,wry·1o .F<kd'~-r. well Ulo ~hey know ~ •. "'.rlI p:·u .... ," u .~· 
·.: .... ; ..... u \helr promotional rllod!; in tomen, "It 11 f::: .••. .-, llu ,'· :~ I,:' ". · .I ... · UW 

... :. I -:.i':: :md met".·aar.di~lnc Ir.ae:a· . .l~ tl • ..:I· ;.;t "tl'l·· . t ~ · , Irt: ;" . 'nJl~' 
1"0.. o;r l;.1 · .,odie: ~lIjt1 . orr ~' . 

• . ",'.! ., ~ . 

•• " ; !l1'I 1 • I"' ~~ ,.. ,' ,, "'. ........ 
.I ..... Ifl'. ~~ ' ~ .', , . 
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: " " '~' ''::' ' '' i ; i f:;:~:~~::;~:,~'GOOD ·AS GOLD" 
, ' : ... , "H ';\ , • • ¥ . 
': ,,:, ~ .:, ! :"llUl f. 111/, 11 , I • 

. " :'~:;f" • ~r,- : ' •• ' :' 1~ 1I ' . . ', ,, . .. 
;;, .,. ' :, ' ~." .. """ When it comes to Extrusion Dies thot are guoronteed for 

" I: '~~L ' " :: :'; . i".,:, ~~!;.'!~Zd R~~IlI,~s, Quality, Workmanship, ond Service-
.f:' .~~:;.- · ',iv1n!~,\'ri . pies ore "Good as Gold!", . , , and YC'J don't 
,,',: ",,0: ': ', have to .dig for them, .. J'ust coli us. 
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Long Range Planning-
(Continued from Poge 4) 

toke II more active part In legislative 
molters PS Government movell tosler 
and farther Into the declslon-moklna: 
oren! thol make or brenk business," 

Product Promotion 

Beverly Anderson of tht. Durum 
Wheat Institute outlined 0 comprehe~. 
slve program to be developed for the' 
promotion of mllcoronl products In the 
hotel_restaurant_Institutional field sup
ported jointly by the North Dakota 
Stotc Whent Commltslon. the Durom 
Whent Institute, and the NnHonol Moca
roni 1nltilute. The outline appears In 
the February Issue of the Macaroni 
Journal. 

Howord Lumpmon. executive direc
tor of the Durum Wheat Institute and 
Dctlng secretory for the Interim Organi· 
zatlon of the Wheat and Whenl Foods 
Foundation. described whot hod oc. 
curred In the Pillt year in the develop~ 
ment of that group. The Board of DI
rectors of the National Macaroni Manu
facturers Association went on record as 
endorsing the principle of enabling 
legislation to make funding: for such 
research and promotion on wheat and 
wheat foods universal. 

Th-:odore R. Sills, public relations 
counsel for the National Milcaroni In
stitute, quoted a survey made by 
Forbes Magazine among top rood man
ufacturers indicating thal 1985 was not 
a very reassuring year for many food 
companies. Forbes' edUnn declared 
that while the murket was growing 
with the size of the U. S. population 
and better standards of living here and 
abroad, so was competition and the cost 
of doing business. "Contro11inR neither 
their raw materials, supplies, nor the 
supermurkets that distribute what they 
make. the rood companies are middle
men , with only morglnal control over 
their o ..... n costs nnd markets." 

In addition. on the back page nt. tlw . 
food section, them, wcre ' a halt dozen 
recipes th6t c~n hi iJ.ed in entertaln~ 
Ing .. .MI'. Hahn Is a frequent user of 
National Macaroni Institute pUblicity 
releascs and uscs color extenllvely In 
her food edltoriall. 

CommentaJon 
John W. Wright, president of the 

U. S. Durum Growen Association, 
. headlng a delelotlon of D half dozen 
representatives from the durum coun
hv. extended greetlngl. Gene Hayden . 
newly appointed chief executive of the 
Crop Quality Councn. mode a brief 
statement on 'he cuntlnued elforts of 
research .to. develop new atratnl of dur
um to provlcie an adequate raw rna
lerlal supply for"the macaroni Industry. 

Monsignor ' John Romaniello, the 
Hong Kong Noodle Priest, was In at
tendance at the convention. He .pent 
one day fMm early morning unUI Jate 
at night porticipatlna: on radio and tele
vision Interviews and talklnl to the 
press about Ihe need to feed the hunlry 
of the world. "You cpn't talk Christi
anity or democracy to on Allallc. Afrl
cun or South Amerlcon who hal noth. 
ing in his stomach," he declared. 

SuppUen' Bod'" 
The following Ult of suppliers were 

hosts at the Suppliers' Socials and 
Cocktail Parties preceding the tradl~ 
lionol Rossottl Lithograph Corpora~ 
han's Spaghetti SuR'et held on Monday 
e\'enlng ond the Association Dinner
Dance h~ld In the country club on 
Wednesday evening: 

Amber Milling Division. G. T. A. 
Ambrctte Machinery Corporation 

Mr. Sills went on to point out thai 
the ereot increasc in population in the 
nexl ten Y.'ars would be people undcr 
the nee of '25, nnd emphasized past ef
forlll lIlI the youth market will be In
(· rr ~!I('(1 . He also pointed to the growing 
ufllul'nce of Ihe NeGro market and thell 
tlemlllld for special attention with ad
\'crlbinll and merchandising l'OPY that 
u"e!l Negro modelfii. 

Miami Newl Sion' 

Art'her Daniela Midland Co. 
Durum Dept. 

Asceco Corporation 
Ballas E&I Products Compm 
V. Jos. Benincasa Comr"rtV 

BroiliinU-Lchora CO" . 
The Buhler Corporat 
Clermont Machine Corn.,.. •. ' · 
De Franclsd l!lIchlne r .. ,;. , 
Diamond Nation::!1 Can' " 

ucts Dlv . 
Doughboy Indultnr" 'RI·. 
DuPont Film Uo>. .1. 
Foust PackaglnlJ C'.' '. •. 
Henningsen .·Qvl.U, Inc. 
HOlklns Compon,) 
International Milling Co., Itlc. 
D. Maldarl & Sons, Inc. 
North Dakota Mill and Elr' ., 
Peavey Company Flour MilI'I 
Rouotti Lithoaraph C .. . ·. ..;'I':' ~ 
Trlan8le Package Machinery roo 
Vitamins, Jnc. 

., 

N· nunrll Macuronl Institute etTorts' 
CUllllnuc.. 1 the rUIlli" ' .. r lh; ,,
prrllch of pecipe mntt :,1,, ' '1 . h~suu.p 
nLited 10 rood edllors. Ilerlhu Cc..o:~run 
Huhn, "".~ ~ditor 01 !he Miami News. 
htu': a .fun-polge spreud !II the J0o(. .:c.. .. -
tlon #1I.m,ry 2D wllb : ~.'.l T .. ucilr,ln l 

I':cipe" ' n color. 

.. ,0(. 
_ _ ."'t . _ .. ~. _ .. #;t 

., .,.,li!', 40"'~ ... .. ;""') • _ ~ l41'a '1 :t a4 

, 

' -.,,,rum hulllstJ)' A4,1 .. " .. .-C. .... I"" ~.". ~~'C!d. lftf' '0 right. \ \l'Il ' v:n7 ....••. • ~ .. 
:::~..:c~ ':'~ .';-;t ~,~ ; ,l'" . , .: · f~t.rI · , l .:..' ... , : . •. J, • • Mr~ :,. ! ' .!.~'. ~\ " ~"Y. 
• # # ' ., ,,\ " • • ' ,"'.. • , . , - ,.. 

... .. ' ,II o,.:"i. 

J ' .I'" r . ' . 
'.""'" to' •• 

. /', 'I h .; I ,r·, ", 
J9 !NSURE QUALITY IN ANY MACARONI 

'''PRODUCT, ALWAYS SPECIFY AMBER 
•• , .'. .. 10: ,# • • :; hi ' .. ' ", 

·It •. f .... ,) ' .;~,e - any IIhqpe - it', always 
- .. e~,.:jr.." I.~, v ... ntrol· the quality and color 

#-.-, (II ~ 'out r.rr.:.c.1l't't:l ' · .... ;th .\ :uber', first 
" " 1;J ~lii ;, \;;,;" " ,,~ :'l ' N~. 1 Semolina, and, 

.11.~ria :Ullnl.i.~ af',;,.n~lar. 
; .. ' . ~ . 

. . '.: Ntttionaliy-!u::u .. -d macaroni manufac
' 1;" '; I ' " ' i ' ' ' ',," ' , '" ~ . , ~ .... : ' llrl~r""f"'l t"~8e sup' {!# .. .. ·.t ..... '~ · ... , I ,:t' " . ..... • 

. )o'Io • • ~ ·'·IJ!:-r r'J.J.·,-·. ,· ., pr';rlu~~s ~1!(,~ ~'3~ l)f their 
, I .1,.. .. LI' . \· ." . • ., • 'j." (')1.}u~~f1,~l,; •. \.\1\1"wn : .Inb-~ ;, c,lur, um· 

granul'" ~.\!."n'\; u~I ~!orm high 
:::·/> .... lit \·. , .~w.tf.'II~" ' .~.' 

'I" ~ r\.~ , ; 
. ~}"-'I " " t • . .. 

Because of our unique affiliations and 
connection. throughout the durum 
wheat growing areas, Amber is able 
to supply the finest .Jurum wheat prod
ucts available anywhere, 

We are prepared to meet your orders 
-prepared to ship every ord~r when 
promised. And because of our rigid 
laboratory controls. highly skilled mill
ing personnel and modem milling 
methods, you can be sure of consistent 
.A",(>P.r quality. Be sur .. -specify AM
tlER. 

\ l~' • i" ... ~ 

!.q i.Nl3lti III blI" L~ I N ~~ D I V I S ION 
. ~%\!'~Rs~'ioN ~ R-AiN--;~'~.1Iw-A~~~~~~~ .. .. ' '. . '- ". . ' _ \"", . ~ M tlt. ·' tl i. ' nU4h c;c)', Minn.-G· ... .,.r.· Ohlcea: St, Paul 1, ,';,11' "" 

. ~.j?'"t. .. ,::,;. .. ,,~. t;.~'''1 ' ·~ .. 'w .. · ,,-t ... 
.. • r •• . • 

" 

..' . ' . ' oJ! 

" "., · I"Ll .;,. 'u' , _ J ,, !.' '" :. 

' ''J~ I .. .L , .' 
• 
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How I.Hy Crock.r Got into the Co ••• rola lu.ln ••• 

by Walter R. Barry, Jr., M .. kotln, Mana,er, Betty C"",ker Ca ..... I •• , \ 
General Mill., Inc., MlnnHpali. . 

building and promoting macaroni ('on- As they worked Witli-'DUCt! tfOrhn!)!" 

w .... , •.•• "'. Jr. 

lumptlon. ogy, our tood resean:fP~lIp Ult"elf'lr,.,r!1 
AI background then. the packaged 0 product with a lour ~'reum nllu d l .. to! ~t· 

canerole bUllncH, alleDat .1 we see it. aauct" over a bose .,r u'lllJlc ... 1'n.' ~\'i\ ' , 
cummtly II about an S80 million In- lfumCf research on this 1, l"vdud iI',li ' i 
dUllry at retan. The major national cated that It was •• good nl: 1.':,11,,"'"'" I 
factors are: Kraft. Chef BoyArdee, and au Iratln potatOes. 'TherCfO~~i 
Golden Grain Bnd Betty Crocker-with began to develop 8 mDrk~UnJ:~ [lJ~uJ:J.qr . 
Kran accounting for more than twice this product and then to tClt tho,-J\.,~. 
the donar volume of anyone of the Hoodln Rom.U\.OH .. _., .·::.~ 'I 
other three, whose sales each are rough. -. ~'1C 
Iy equal. On the averale, we spend 'rhe product was NOOdle. Roman(,!f. 
about lD, of our lale. dollar on can. We develo~ 0 package design, h.1fi!.' 
lumer advertts!n,. vision commercial, print ad a~di 

Now, the question and the subject of plan to present this new prodd ~tl: .. 
our pr1!lcntation today: How did Gen. consumer. All of these ml!~lttr· ,... '. 
erat MUl. let Into fhl. bUllncu! based on our ItrateIY of trull " oj' 

The markelinc Job of the Grocery product a. on exten.iCln of the ride - ,- I 

Products Division I, to execute the cor- line of scalloped nnd au •• ~r:a';'~ln:,:;:~'~~ 
porate polley of concentration In the In June of Hl61 we 11 
conaumer food. buslneu with dlvenl- product Into two small 
ftcalion within the ,enera) area of can- Hartford. nnd' 
turner food •• AI we .tarted looking at measured 
thJs job In 1958, we, at coune, had to marketl lh;~UI'h-·iii;;;,,~;in;" ;;::~UJ~Iu.:: 
bear In mind the MtructUte of General which 
MUll' current line. Cieneral Mllllllarted Romanoff 
D.I a group of nour millln, companies IIcalloped or 
who then dlvenlflecl ballcally inlo balll of these 
breakfast foodl and Into dessert mlxel. panded Into 
Aside from a few nour based Items. luch regions In 8. bread or biscuit., General MiIIl had rapidly 
no real enlrles In the main course of · Buffalo. 8t. 
the meal either at lunch or at dinner. West 

Fin. Enlryl Pola.loa 

1965 saw 0 major chanse at 
Cieneral Milia as our com. 

pony closed over half ita flour milia, 
and thll Included our durum operation 
a. well. Il is no secret that the return 
on our Investment In these mml waa 
not sotilractory, and the cutback was 
made in order to end our 10SICI In this 
side or the bUlinesl and nnd profttJ in 
new nelds. Inasmuch as the most im· 
portant of these areas was thllt of con
sumer convenience foods (and the 

June of 
national. 
year from 
nalional 

Betty Crocker macaroni casseroles fall Our Ant major entr,f Into the maIn 
riShl inlo Ihla category). we were par· course was with potatoes which aerve 
tlcularly pleased to be asked to appear 8lI a side dish. While there had been 
on your program at this partIcular time. other mashed potato production the 
On the one hand, the ml11 doalnsa have market when we Introduced Betty 
ended our role al IUPplier to you, but, Crocker Malhed Potatoea, General at gl It 
on the other, the nuon b.h1nd these Milia pioneered the mixed venlon of ~ sar;nth;· ~~a dl.y,.lo:~"",:ol 
clollings will make General Milia a Scalloped and AuGratin potatoel. I d poll e f" 
Iturdy partner with you in promoting Thcle product. were a real boon to the , 1)1:n ~t~~~~5~r 
the conJumption of your product in housewife, they Call her only pennies c.ne ... ·,~oll. 
homes acrol. the country (l might jUlt and cut her preparallon time in half. 
say at thil point that we have a healthy If the h0l1JewiCe'1 lime II valued at the 
reaped for your admirable 8% aaln In minimum wage or $1.25, the AuGratin 
salc. chalked up in 1965). Aa you will Mix. for example, actually I8ves. 
see, it la General Mills' policy to expand housewife cenll In time. ". 1. 
marketJ throuah genuinely new prod- Furthennorc, for the averaae :::I~"" li\'Q~1Cl:. !!:\.'.~: 
ucl. backed by heavy outlays for can· these producta were luperior to 
lumer advertilina-rather than merely' product. al our eonaume.r .... tr.!l1 t !to'Y. 
to feed off existing market •. For In- Nuturally, wi!l. a product of this char-
Itance, In our Introductory two yCM-s ioclcr. e!'lel were araUfyini. 
in the packaged eaucrole business. we we began 6t ... ;ard l tor 'W;'ya to 
Inve~ted more than 55t and 30, of our " '!':<f l'ood on the idea of laut'k- ·on 
"lales dollllr in promoting Ihe! I!' ... ,..:.ol~.I .l ::rI,,'auO~lr ",3rlli.ellnGG,:~~~~ve 
, -:.d macaroni.rTOOuctJ. I think you will c .~ £,:' I~d the hitlle II 

111111 General Mills a worthy part'll!l· .. ln ... <AI ... · • ;; ..... ,·""' .... olIII ..... ""<I&>c .... ____ .;.· • ..!l;iin'IiI1,,,,"iU.:..Ji!..:::';';~ 
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I STOR-A-VEYOR FOR NOODLES 
AND 

• . \ 
FRAGILE SPEOALTY ITEMS • uch GI: 

MOItaccloll 
La ... Shell • 
~I,otonl 
5ItIraii .. 

I 

\
" .BIIIiIY 013 Slor-A-Voyo .. with 24 Hr. dryer capacity - 3 

• . ' ·.,,,,1 eo...,. .. with dUll dlscharS' I"dlns 2 POCMS' 
,. , 1111' Iln'!s. -

I "~lt -C.It&.a,MounlanDWI Ir .. sloral' area under Ih. 
! <) St.r-A-V_ • . -: . ' •• _ . 

I 

~ .. "'''.-
Of th! many macaroni firms thot hove 
solved Storage and Handling with Stor·A
Veyor are : American Beauty Macoroni 
Plonts at Dallas, Denver. Kansas City and 
Los Angeles; Anthony Macaroni, Los An· 
gelesj Majorette, Seottle; Skinner, Omaha; 
U.S. Macaroni, Spokane; Mueller, Jersey 
City; Son Giorgio Macaroni, Lebonon; Jenny 
Lee, St. Paul; O. 8. Macaroni, Ft. Worth 
Texas; Porter·Scarpelli, Portland, Ore. • 

fllotel' InltaliotionU 

The CREAMETTE CO., Mlnne.poll., Minn. 

,;.". ;<l/ ~ ~n! ; j : : ;; :i~;: :i T! : !j>/ 

A'S"E' i '~.~!i " " ' !i'! " ""~ . . ,.~t . J: · : ~: Si.: . ;::~:lfHli ; ... 
.. '0 .~ •• : ~ o~~ ___ .:.: :-) Automated 

' . .. :~ ' :. ; i -' · !: : :: ;l ~ Syst.ms & 
,. . . . . 1. ; :.:.!~!i ~ :1 Equipment 

:l; :!WHi:J:': .. t:E Engln.trlng 

''':~ ' y "LyJotPIC SOULr;VAR!) DU II.IODI 

l : ~ . ~. '. -"'"ORN''' 

--~ ... . ,.,----_ ...... . - .-.. - ... ----------------~ 



Betty Crocker Co ... rot.-
(Continued (rom Page 12) 

ole •• but a low penetration at cammer· 
dol convenience products of this type. 
The ,uered of Noodle. RomaMIT led 
UI to believe that offering more casser
ole products of high quality could re
lull in tt,e aevelopment of an entirely 
new business. 

With this stralelY In mind, we louked 
at the alternative. of developln. pack
aged products similar to those cammer
dal brands of ap81hettl and macaroni 
already on the market or, alternatively, 
developing new products with no direct 
commercial counterparts. Following 
General MllI. tradlUonal paUern ot ex
panding market. rather than tryln, 
merely to take market share. we con
centrated on developing brand new 
products to go atonl with Noodles 
Romanoff. In working with 1'f1f8rth 
and development penonnel, we set 
forth new criteria for these product •. 

ThrM Maw C .... roln 
Research and development produted 

three new hlah..quaUty cauerole.: a 
noodle base with a chicken sauce and 
almond loppina. a noodle hue with to
malo and cheese sauce. and a macaroni 
base with Cheddar cheese "Ute. In 
con.umer teats, these products ~lved 
ta.te rewlt. equal to Noodle. Roman~ 
ot!. 

Therefore. we asaln went Into the 
development of a markelln. plan tor 
these products, coverlnl the usual 
aspeet. 01 packaalna. adverUlln,. nom
In" etc. 

These product. were Noodle. Al
mandine. Noodlel Italiano. and Maca
roni and Cheddar. With these three 
product. added to Noodlel Romanoff. 
we now had a four product Une or 
hlah-quallty casserole .. New packa,e. 
were de.lgned for all of theae producll, 
tying them together as a line. A new 
adverti.lng agency wal appointed to 
create entJrely new advertJain, for 
them. And by October of li62, we \'Iere 
ready to 10 Into telt market with our 
new ca.serole proaram. 

Regional DUf.,enc .. 
The purpose or these te.t mark~ts 

wa. to check on regional consumption 
difTeren«. amons varioUi parta at the 
country, to check on the ditrerencel in 
volume level with dIfferent level. of 
advert"lng, to check on the trade and 
consumer acceptance, and Onally to 
te.l whether we would do better Intro
duelna the three new producla one at a . 
time or al1 three at once. • 

To properly meet ·these dlverae ob
jectivel, we de.llned more exteDllve 
and 10phiitIcated tel' marketlns area. 
than we had prevJou.Iy ulCd with 
Noodle. Romanoff. In thl. particular 
cal(\ we lelected nine areal Itrateilcal-

1·1 

Iy placed geDlraphlcally acl'Oll the 
country and accountlni for about 139(, 
of the total United Statel population. 
The nine areal were divided Into three 
cell., each at these different celli had 
dUYerent variables .0 that we could 
properly evaluate whkh one wal the 
optimum pro&:ram for (asserole •. 

Our telt market advc-rUllng Itarted 
In Ottober, 1962, and by Mar~h of 1963, 
our re.ults were IJch that we decided 
to go national whh a heavy wel,ht 
advert"lnl and a ,I:nullaneous three 
product Introducllcn. In April, 1963, we 
introduced nationally Noodle. Almon
dine, Noodle. Italiano, Macaroni and 
Cheddar a. well a. a r:-dt ilined pack
aie tor Noodle. Romanoft. Thl. was 
Ie .. than two yean oCter th, InlUal telt 
market IntroducUon of Noodles Roman~ 
oft. The volume of bUline .. lenerated 
by thl. time was lIearly three time. as 
lrea. u the potalo voJu~e which Gen
eral Mill. had orl,lnaly started with. 

R.daBDecl Nuke. 

At this point, we had lood evidence 
Ihat we had pioneered 8 new and ex~ 
ploslve cate,ory of product .. It wu 
now evident that we needed to have 
,ubstantlally more Intonnatlon on how 
the.e products behaved In the market. 
UnUlthl. point, we balically had sale. 
data and lome con.umer movement 
data on our new Une at easserolel, but 
had almost no Information about the 
protlle of conlumen, how they uaed our 
products. what they thoulht about 
them, how often they pun:haJed, what 
our competitive posItion wal, etc., elc. 
Therefore, we re-deftned our market 
and ordered both Nielsen and Market 
Reaean:h Corporation of America serv
ice. to track our products. We alia de
velo~ and applied new research tech
nique. to telt auch Ihinll .. the fonow
In,: 

A. Consumer attitude. and research 
behavior 

B. Effectlvene.. of promotional ex
penditures 

C. Volume potential for new productJ 
D. Method. of alloc:atlon of media 

fund. 

Pro~oti~aJ . T~qu" 
A. an example of thll actJvlty, we 

tried a large number ot different tech
nique. In the promotional area to see 
which were mo.t effective. Theile de
vice. had one of two purpose., either 
to expand the number of uJen at our 
products or to JncrealC Ihe f~uency 
of use at the products. The varlou. 
promotional technique. te.ted were a. 
followl: 

A. Couponl (media, direct mati, etc.) 
B. Specially de. lgned casserole cook~ 

lM~ , ic. 

C. Premium. 
D. Seasonal promotions 

... -"'- ~-. -_. 

eo.petllloa Grow. 

At the tremendoul Irowth at hither
to undllcovered markets becDme evi
dent, a lreat amount at competition 
developed rapidly. Each of the comllt~ti · 
ton had the objective 01 capltn1i:r:' ! "~ 
on thl. lreat srowth and obtaln !l :~ 'I 
.hare of thll market. To get aum~ 11;' .1 
at the maanl\.lde of this compf'lit i(,: .. 
in 1981 there were only 7 cn .. ., .. t c1 .! 
product. belnl sold nationnlly Itn" 1 i 
beln, sold regIonally. By 190-. UI~f.1 
were 37 national (8l!erole IJ:OI.!e.:.,!-;· ::11 1 
75 belna: .old regionally. A !!rr.l t n \ l~· 
ber of the rellonnl activity was test 
markets by major toed manutactun:l"s. 

Thl. sort of competition I •• tandar.J 
In the rood bu.lneJl Dnd il one or the 
primary tacton thal work. to the con
.umer'. advantase, lor It not only pro
vide. her with a tremendous varlet)· cf 
chol~, but also with a wide .electlon 
at price lines tram which to chf)l"lIIf>. 

The compeUtion tor the eon'~Ilil~~ 
favor I. a never-ending one •• 
cauerole marketlnl prosram f ' 
eral Mill. I. a continulna etto .. 
evidence of thl., we Introduced .'m 
addlUonal concept In cuaerole. In Au,
Ult at 1964. This W8J MEXtcauerf'llr>, .1 
pre--duct which becomes a n:cln <.1 1.:0:1 
when the con.umer add: ground ~ci\ 
Thl. product i. In tell markel olnJ i.: 
currently belnl evaluated a. Q part of 
our continulnl cauerole marketln(, 
prosram. 

Naln Polnh 

, 1 have often thoulht that, if Q .peaker 
can let acrosa jUlt two main 1~lnh! ;:, 
any presentation, then his and Ilia 
audience'. lime .1 .... & been well Ipcnt'! 
My twu fUt. :, ' I~ I 

1. C~eral Mill. will help :-' 0\,1 b,uhi 
total macaroni consumption wi~h 
well researched new$fatucU 
backed by heaV)" a'CtV'irnlii."!l'1 
which will raise ovc,-"Il C"''':;Ur.~ I · 
awaren~u at macaroni lind Us 
uses. ' " 

2, Every I!mall packale snle ut .1 

noodle or macaroni cauerole thut 
Betty Crocker IOC' out to make i~ 
a retan ,rOCery .tore haa ai"ad" 
been 8 carload snle lor one of YOu 
.entlemen here In the audltnce to. 
day. .~ 

"" "''t t 

Amo Johnlon, (:(:onorr.1It for ,I \',' .11, 
ter Thomp.on Co. "YI: ''The poto.rntiat 
market for lood (e)l'd:'lIlhl/f lIkohl)lI~ 
beveragel) could total over $12~ blll.iOlI 
by 1975-8n Increalle or 47 per cent O\'C' 
prelent sale •. Thilt mean. an OPPOrtUII' 
Ity of addinil: about $·J('I ,til1l1on on tl;);1 of 
the $85 bUllon level of tood 1D1~1 .. :oH, 
mated lor the lull year of 1905. The 
total ot , lood and alcoholic bev('t'eg:ts 
could rC:lch $14!; bllht:n t.y 11m." 

r~ 

I 
I 
I.. 

!. 
I 

I 
:-

¢l ' 

) 
~ ( Who RIIII, In •• nl" ... tt .. nl , '1 "'- Accounts vary. According 
) to Greek legend there 

the resu1t was an appetizing Bucceas
word of which quickly spread through
out Italy on the ship's return. 

was a deafening crash of 
thunder and lightning Bul .... "lIng 10 Bermln Ilglnd, the food 
one day, the heavens 

opened uP. and the gods and the nome were both inspired by 
of Olympus gave man German merchants, 

who once macaroni, which in their 
language mennt tiThe Divine Food. tI Bold lorge, 

symbolically
And .... "Ung 10 Chin ... I ••• nd a young shaped 
Chin(;tIE: rlltliden, enrnptured by a hnnd~ breads to 
Bome It&.~iuil tioilor, the people 
happened to let of Genoa, 
her batch of brend Italy. The 
dough overflow. The Italians balked 
dough dripped from at their large form and high price. 
her pan i'1 Htrings liMn Cnroni", they protested -UBut 
and dried in the Bun, it is very dear!' And when the mcr~ 

' lind these the sailor chants reduced the size of their dough 
took back to his . fqrms and their priceD, the phrase 
ship. When the ship's cook boiled thesc', .... "Mncaroni" persisted for their new 
strings and covered them with broth, products. 

t;r1,. 

While. macaroni legends often conflict, manufacturers aoree 
on the consistent high quality of King Midas Durum Products 

PEAVEY COMPANY 
Flour Mills 
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A Look at Frozen Prepared Macaroni Products 

by Rolph A: Reynord. Monoler of 'urchaalnl. Sl.ouHer Faooh Corporation. C .... I.nd. 
d 

f'l" ~' lime to eat! Every I.i ,1 this call 
.i. I~ allswered about 600 million times 
tn this country. That's more than 200 
" inion meals a year and you and I, as 
,uppl1ers .0 an 8S·bllllon dollar hod 
market, are each searching for vile 
{Mng-how to get a bigger share of thl. 
market tor our own particular selment 
ot thl. industry. You are seeking for 
waYI of strengthening the demand for 
all torms ot pula products; I am look
Ing for wayl to Increase the demand 
for frozen prepared food.; and In that 
one area where we overlap - frozen 
prepared pasta produc:ta-liel the pur· 
pose or our geUIng together today. 

Let', get our thinking into a llttle 
better perspective by fint taking about 
three per cent of the total food market 
to represent the two bllllon 800 million 
dollar Iroun food market and then cut 
this Inlo tourths to describe the lroMa 
pr.par.d loocIJ J(!gment currently 
amounting to jusl under 800 million 
dollan, Now this I. a long way from 85 
billion dollan but It's .tlll 8 very 
healthy market with a wonderful 
growth opportunity. 

All.purpos. Graph 

In preparing for this presentation 
had thought I would use several 
graphs. However. the more ftgurel 1 
looked at the more all the graphs 
s~med to look alike. I got to thinking 
that perhaps there Is a company some· 
where making a "handy-dandy all· 
purpose graph" for a growlnl economy. 
The user. by changing the scale. enn 
thus describe the population growth 
(now almost 200 million people) head. 
Ing for 236 million ten yean hence. or 
the aro88 nattonal producl-675 billion 
dollarl last year and estimated at a 
trillion dollan In ten years, or the fOO'.l 
Industry mentioned above or any of a 
hundred and one other trends. Of 
coune, the slgniftcant thing about all 
or these ngufCs or graphs or what have 
you Is the determination of just how 
the different elements or segments of 
each trend fared. Let me illustrate: 
While the food Industry was growing 
11 per cent between 1958 and 1963, the 
frolln food Industry wal growing 11 
per ('Cnl. Further, the Irolln prepared 
foods Industry IncfCased 49 per cent 
ond Stouffer's participation In the Fro
zen Prepared Foods Industry Increased 
more than 2UO per cent. Now, If we had 
Just based our future plans on an 11 
per cent growth potential over a ftve 
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year period, we would have been left 
far behind. 

35 •• ' Group 10 DeclIu 

Let'l carry thlJ anaJolY one step 
more. The population of this countl")' Is 
going to Increase 18 per cent In the next 
ten yean. However, If your marketing 
decision. happen to be baaed on the 35 
year to 49 year old age (roup, watch 
out_lhl. aroup wl11 decline five per 
ct!nt during this same period. 

I hope you are get tine my point here 
-let'. both Jook tor the ,rowth areu 
and concentrate on them for our own 
greatelt growth potential. 

Gro"ala RaJ. Foncul 

Now, Jel'. lei a bit more apeclfte. 
We at Stouffer'. will be disappointed It 
we don't lrow 15 to 20 per cent each 
year In the frozen prepared foods ana. 
The Indultry won't lrow thlJ fait but 
will be lrowlnl at close to hall this 
rate. We expecl our pasla produet.a to 
continue to contribute their shal~ of 
thl. growth. U you will all aaree not to 
aanl up on me.' after thla meeUng I'll 
live you lOme Idu of how important 
these products have been to Stouffer's. 
We have ftve retail product. ullna lOme 
ronn of pasta aa the bue. theM are: 

Macaroni and Cheese 
Elcalloped. Chicken and Noodles 
Tuna Noodle Casserole 
Macaroni, Beef and Tomatoel 
Turkey Tetraulnl , 

. t.o" 

Iy the same ~a our over· all £ro.(·,/"' \\I:,., 
Now, without belling for Int.,c !.:H\· . 
petition, but knowlna tI.:o~ i,vo:ton r~ . 
pared macaroni productl arc ro.HY'I'-'. 
inconsequential portion of :i·:"i,~" t;',·\, 
macaroni product. lalell J w,,· r!;t " I~,"It, 
elude that there II a vasl un\a~~J,n· 
tenUat here. . , . ..•. •. 

c.,turIDg the Mark.t 

There "re several approachea tb l • .,I " 

in determinlnl how be.t to e'_~41 , T 
more of th1a market. With OWt,,_ il\.o Ir, 
different food Iteml available today 9",1 
with even the larlest luperrr.,,''!i··1 
eanyinl about 8,000 ltern •• Ul r~ !!1in'" :
bUJUe. of .ucceu for bf'llnllj IJel¥ ~\t ,r. 
are diminlllhlne. O;\e of In(' .1ICI,t,.!:IJ'R£.' 
lalnl new trer.';! !a wh .. , · .... ..: caij,· .... • 
uct fralmentation. "r:11a limply mew 
taldnl exlstlna pro:; : .. tt t.r.d Inh~uc· 
inl variations of these. In this Y'f!, \:. ,
manufacturer can take advr:d~ 't , ,' 
hla present production, dislnb~· ;.L'li. ,,~·I' l 
marketing ' knowledle anI! Ir.I'P.1!1P" ~ 
new product that Iin't actuatty 1111 new 
We have seen a loed exam~ie or H.I.· i, l 
CampbeU'. v·a Sau~they took ttl ~i~ l 
V.8 CocktaU, developetfthe sauce v~, 1 

atlon and were able . to .I.t:!, '~;~:'\ r.e II' 
product that aJready had an ex<'f'U~"~ 
lma.e. We will shortly introd~~.! .' 
variation on our Mae3ronl IIna I," !. ~ •• " 
which we wllJ caU Macar'\,' ... i "., ~d ;' .. 11 1 

au Gratin. We expect the salel of U:' , 
plus the .. lei of Ma('~rq.li' kud C~'{ ~/, 
to exceed the presenl ~Ir" r: ~': ~l J . 
IOni and Chee"e , ~l ~.~:e ·'~ I;e'ri"" li " W'e 'Inll\: 
lOme salel of the latter In ~roe,!: ~. 
The possibilities of other vorfia~ ~.· i 1'\ 
almost limit:..:... , . 

• . ', .. , II 

S'111nJl -Cna .... Il1.DC. IPi 

We frequenUy remlntu~L~n~\r~~.· thp l 
we are not just aellltil fooc1-we to ,;" JII 

a much lreater acnae MUln, "convenl 
enee." This coneept II not I!mlted . " 
food atone. ' Convenience I. f,he ,r:o:.; 
marketinl pitch of this ale, carr'ylfll. 
into tra!1'IW,~tlon, cl)nM,tJt11t :\llnn a".1 
practically f1very phase of lire. We I1'IlIy 

be turnln" Int.9 the Iltdest peopl~ .. ··"r 
0" the'\".icc a! thl' i:.!fth hut \~IA "lh, r 
we like !t I)r not or agree thut 'It'i:i'i h .. 
right thing or no(,' 'c~~fi '~'lI "'I'1rll Is toe. · 
talnly the MllesllOlel prodlleer·'f l,.'A: .... 

In addition to these we put out a retail 
spaghetti sauee that we hope leads to 
more spaghetti salel. Macaroni and 
cheese Is our number one product and 
four of these ftve products are amon, 
our elaht belt sellen. The IlOwtb rate 
or these productl hu been aubllantial-

:=!ortun~h:~!or OUr;hl~~~~f- -
P .... - , 

. ' • ' '' 1.1'1111' t' : ." , ," 
Iulltu.llou Offer \;H,t.,h !'01. ~Iat 

In Jooklnl for ,fO':l lh po'!!ntlal. f • .;. r 
areateal opportunity lIel 'n the ',l'folA <lr 
frolCn I.DItlhatl~ t'I!I 'f~ · 'r /J! IU'! W,iWI AI 
this pomt in our ll!IUn~I I '\9:'~4 :Jrl'i /!'~l ly 

i'w'PU " 

apparent lImilinc faelors are our ablJlly 
and capacity to produce. We can dou· 
ble. triple or qUadruple OUI' volume in 
th!!s area annually If we con but Gcur 
up to It. The concept has been proven 
"'\'I)nd doubt, The spiralllna wage 

:~, the dearth of unskilled labor. the 
,ption of managerial personnel by 

· . r poying Industries, the need tor 
• ' ,.'1 , . ' j \nt'C' (some now being taken by 

" nq roellltles). the desire for better 
......... " .. nd a wider lelecllon of good 
..•. " thc tll..r.!'!portation impasse in 

" "-It-a" ..• all these cry out lor 
I,.,..· .. y('menlll In mass feeding, 

M.Jor InslUullonll Merkels 

"UII consider n tew of the mojor po· 
t·,,~.lal markels for frozen Institutional 
rrerl>rpr! food.: 

!SIxty-eight thousand elementary and 
·.::~ondary schools now participating In 
:' kilw1 Lunch Program (45,000 of 
. : ".~ . ' oj , rull cateterla facilities) re-

. ..cQ',-'1 ~.l ' l'll' .ll)r fcedln" 4l million stu· 
flll[nts on(: I:· ... al a dny. What a murket 

'. ;';101' healthful, I " . rost frozen prepared 
foodsl . 

T'H~ thOU!lnnd fifty colleges fighting 
~ , .. (', .... the cost of education within (he 
• .. I, of tho;! Amerknn wage earner, 

0" , .,. a golden opportunity for waste· 
ellmmntln!J. frozen. prepnred, portion 
l'Jlllrolled focdsl 

HospUals and ".Ur.m.nt Hom .. 

I ., ....... "Idel· 5Cven thousand two hun. 
l,red hospltalll, need In" e\'ery available 
~q:J .. r(' (oot of space (or beds and equip· 
"'Ienl feedlnJ: patients with 0 multitude 
IJI diHhscs or Injurle! Involving: numer. 
.~ . .. "pro"f.! rllets. Whllt a market (or 
.i .. I .... n. COiol ... ontrolled. portion pock. 
" II r, . ~ .f " ...... :lstllutcd meals 50 each 
, lot1ent con let II" own speelal diet 
reo'l\tcments latisfted with u minimum 
,,' "Itchen lI~ncc and preparation time! 

: .... . UbloUI the leriatric homes. grow-
• J rapidly to af'(!"Immnrinh: lI,e older 

!k:1.. :! wh:: :I ... W htl\'e beller finnncial 
1,,·~l· ..rLrce! to carl')' them through the 

: .JOger hIe span now enjoyed by more 
people thnn ever before. A crying need 
for moderate priced, lofter foods !ueh 
,u'! t!u".:.c u51ng macaroni, noodle:> and 
!lpaghetll . 

Tran.porlaUon Faclllll .. 

tmnl\J;",I·,t:lill tt'ln' , , ilC rapidly 
I,,· .ld!ng airline IndUstry b<)klng (or 

:0:;- ""Jlllly ' P: , :: sovlng. time luvlng 
"'.:,..a" 10 .peed up I!ervlce to the most 

Iserin'lm'ting customers In the world 
'.AlII',. dus terminals looking (or fast 
"'r\, I~t: t. I' " -\ ' ,1 (u:Jomcrs during the 
!!~' :1 le5t slop,\,; the resurgent railroads 
,,111\ al1 oPpo:o'"mity to accomplish a re
'.' I. :n o( u long stognant, former money· 

~ , • .. '.,,, ~ ,:Mrollon·-more ex· 
'.!: . IX entlals. . 

~, : ', ;' ·71t. 1~66 

Look at the continued trend of in· 
dUstrlal plants sprinGing up in uutlyin.:: 
areas where thcre are nu ncnrh), res· 
taurunb nccessltatlng In·plunt fl'c.'thilJ: . 
many rc.oqulring the feedin" uf unly t\\'Il 
or three hundred people, Whut &;roccr· 
Ie.! and produce dealers can economi· 
cally dell\'er the flmall qunntlties re
quired at these dlstnnce~ (rom the "up_ 
pliers' locations? 

Ye~, the world Is l'IlanJlln~ hut let'" 
not eet 01T just yet. Let'li change with It. 

So fnr I'\'e pnlnted II rlltlU,!f hrlght 
picture but there nrc sonte clnrk douds 
Inside the !lilver lining!'! nnd It would 
be well to examine the Cactoffl tlllln cun 
stifle growth In our Indu!ltrlell Dnd then 
see what step!l we cnn tuke to minimize 
these. 

Factors SilOing Growth 

Some limitations on frozen prepared 
foods nrc as follows: 

(I) Relut'lance on purl 01 chefs to DC

cept lully or partially prepnrl'd prod
ucts. They see In these proouctlla chal· 
lenge to their talenls und iI threat to 
their vcr), existence. 

(2) Inherent hnzllrds of hundling 
frozen foods , The refrigeration In homes 
hi rrequently Inlldequnte to maintain 
the quality thnt WIIS origlnnlly frozen 
In. This. together with mishundling by 
tnmsportotlon per!lonnel 01' by other 
handlers Illong the WilY clln l'OIlVinee 
our customers thut these fonds were nut 
up tu pur In the first plnce. 

(3) Lnek uf help Crom msoclnted In
dustries. Frown foud munurncturefll nrc 
doing their best tn cl\collrllgc Ihc IInleli 
nl Ihelr prod uc.'t s ],ul \\'ll nel'd help from 
ullllo(\ industries. sllllplll'rs. lll·okers. 
supermarkets. p:l('k uglng suppliers and 
others to further the CUlISl'. 

(,n Luck 01 spct'iu\ equlpnu.'nt for 
rccon!>Ututing fro l.en roud~. holh In the 
home ond in Institution!!, Most rcronsti· 
tutlng I!! now heing done In puts lind 
pilns nc\'er Intended fUI' thl'Ne purpOM!JII. 
One helpfu\ trend is the gruwth In the 
microwave units but this Is just l' nulIJlh 
to prO\'e the need nnd the polentin\. 
Milch more is ncedl"\' 

(5) Too much !l1n,'!I!! on prke. Whilc 
Crozen prCIl!Il'!'d l(Jud price!! ",lUlid high. 
not l'nough Informul\nn is J,:~·llIn.:: In the 
consunll'r ubout Ihe \'ultle uf lime lind 
the cost Ilf wllste, If the true sillry l'un 
bc convincingly totd more people will 
leurn Ihut frolen pl'cpal·!.!tl (ucKilI /II'C 

Indeed n burgilin. 

Industry Survey Cited 

Now for flome spcdfil' limitl,tiolos "1\ 

your uwn pastil prudUt,ts lru!usIIY . IIIL1SI 
or which you hll\'c re\'lewl'tl lII"n)' 
linws but which might he IUlIl'e Inml'l's
sh'e from an outsider. 

(I) In the 100-1 sur\'l'y 01 nUIl'awnl 
pruducb It was hruuJ,:hl uut ilml mllt"-

ronl ond spnghettl tend 10 genemte 
mure rt.·J,:ular usagc in )ur.::e. younJl. 
htuc cul!;lr. l"wl'l' incumc Jlruul)S lUll' · 

IIll1l1y ussut'iatl·t\ with l'cunumy rilIMIs. 
Now this is line hut nutc Ilmt thc 
growlh trends will be Illwurc.!s slIIlI ll !.!r. 
white collilr. higher illl'lImc groups 
looking (or convenience C,uld:! Ilwt lHi 

Inudl ('cullom), (oodsl . 

Increa.e Noodle Usage 

(2) In thc sume :!ur\'ey it WII!! (·s, 
plulned thnt egg noudle PI'OdUl'tS lire 
scr\'ed less fl'equently thun nHLt'UI'onl 
nnd spugheU!. This moy III ways he so. 
hut since we hll\'e the product wllh Ihe 
hlghc!lt vnluc "elllnJl III the slowest 
rute. IIny trend to Incrl!tlscci uSIIJle IIC 
noodles le\'en [It the expt.'nse of nwell
roni lind spaghetti) will ('onlrlbute 10 
Ihl!! IiIrowth we arc louking fur. 

13) The third significant point 1 got 
from Ihe lDO-l sur\'ey WIIS the ract that 
PII!>tll produ('ls in the dry rorm outM!1I 
pnslu products in the (rolen form by 
such u wide margin. The indicuUon wall 
tlmt 00 per cent of the (;101i1i,·S intcr_ 
\'Iewed hud servcd thcse product s in 
the p:tl'it year while only eighl CI! :!i per 
cent hud served them ill the frolen 
form. Herc ngain. sint't ' Ihere me more 
dollars in Ihe Crol l'lI prepared rorm. the 
over.nll grnwth will benefit hy In
cl'cused Illllrketing pressurc hl' re. Also. 
rrom our own experi!.!nce lit Stouffer·s. 
I Cecl certain thcl'e Is II vust untnpp!.!ti 
putenUul in Irozen prepllrec\ mllcllruni 
products. 

Hr mburgor Culsino 

1-11 Quollng Doh Grcen in II rcccnt 
Imllctin-' fhe trend towurlis l'on\'l'ni· 
elll'e fOiKis lind "lIumhunler CUI ~inf''' 
in the Unltl'li States dU" ~/l' t 1l1'l'l'S!!UIII)' 
tHKle wcll fur Ihe IIIlll'anml induslry ," 
This 11111)' hl' true but. aJ!aln lI!linJl lIur 
experience. it UPPCIII'S that thcse prud
ucls cun l'urry II lar~er shurc uf the 
l-onVl'nil'IIt'l' ruods industry . 

Nutritional Education 

15) Shlrchinl'S!! and l'a lur ic l'unlt~ nt 
III 'fHilll'l' II l'ehll·tlUll·e un the pHrt ur 
weiJ,:hl wntchcrll tu purclwlIl' murc ur 
these PI·utlUCts. I l'IIO't help hul reclthl!! 
Is lll"inlllrily II joh ur etluclitinJl the pull. 
Iil' tuthc ':,IIe rUll',i \'!llucs or tlwse wun· 
derrul pruducl.i 

UI) Possibility or SlIllIltl/ll'lI:I In l'gl:s 
uscd CUI' IUIIKtle prlldul,ts, 1I ('n~ we hn\'\' 
II t:'unmflll prohlem hili I!.!t's hc Ihunk· 
rul fill' the uPPnI'tunity uf sulvlnJl a 
pmhh:m before It hecumes II rca I sl' l'l · 
IIIIS IInc, Jluw much mlll'l' CIII'IIIIIIIII' WI' 

ll l'l' thun were till' l'ranll!.!I'I'y JlI'UWl' i'S 
whll were hil jUst hdlll'l' wh.lt \\'uullI 
IUI\'e t.H-'cn the pCllk ur a n·l'III·,1 l'fllP 

),elll". LeI's havc IIhSllllltt' Pl'fltlC Ihal Ihl ' 
(·gJlS wc USl' lire l'omplelcly l'll'llll ii' all 

CCllntiIlUc.'4t un l'aJ,:l' am 
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AUTOMATIC ,IUS MACHIHID ON A spaCIAL LATHI 
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THAT COUNTS 
AND BRAIBANTI GUARANTEES QUALITY 

,. 
MORE THAN HALF CENTURY OF EXPERIENCE 
IN THE MACARONI MANUFACTURING FIELD 
IS THE BEST GUARANTEE THAT BRAIBANTI 
OFFERS TO rrs CUSTOMERS. 
TODAY, IN EVERY CONTINENT, MACARONI 
IS PRODUCED WITH BRAIBANTI EQUIPMENT. 
TODAY, ALL OVER THE WORLD, THE MACA. 
RONI IS APPRECIATED - THANKS TO BRAI
BANTI. 

Machinery and Complete Plants for the Macaroni Industry 



." 

I F the title lOuods grim it was meant 
to. You can't ato), aUve In &e11ing; 

unless you systematically &0 after new 
account •. 

Too many IIDlesmen regard D territory 
QI a lifetime sinecure that will yield 
,cod earnings without cultivation. This 
I. a (alloey. A territory mUlt be ex
ploited or 11 will dry up on you. 

The key word mentioned &0 far Js 
"sYllemotlc," There must be D pattenl 
to your prospecting. Depending on hit 
or miss tips, one·shot cold caU., etc., II 
dangerous. It's like a fanner In arid 
country depending on rain instead of 
building an Irrigation system. With the 
latter. he'. lure the crops will come up; 
with the former he wi11 sooner or later 
face 0 mortgagc foreclosure. 

Pl'ospeds or RIJecl. 

A 101 of time con be wosted on buyen 
who !"Cally aren't prospects at aU-at 
least not for your product. A true pros
pect musl be right for you; he must 
possess the necessary quail lies which 
make him a likely user of your mer
chandise or service. A certain amount 
oflcrccning is called for ho!re. II he can 
pass the (allowing testl he's worth more 
of your lime: 

I. Does he really need your product 
or ser\'IC(!? 

2. Is he an InftuentialT Doci he have 
the lIuthorily to buy? 

3. Docs he represent a solvent nnn 
that will pay ils bills? 

... Can he be weaned away from his 
present luppUer? 

5. Can you get to see him? U he's the 
~ ' ! . president or president, the ape 
... Nllch may have to be made by D top 
exeeuti\'e In your nnn. 

o. Will the business he gives you be 
worth the amount of time you In\'est In 
him? 
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SMOOTH SELLlNG® 
by Gears- H. Kahn 

• • !'I' _____________________________ ~:: . ~"1'1 

PROSPECT OR PERISH 
... IIi; 

M U . n 

, .;. n i 

Thl. I. N •• 11.124 .. Ie.lrelnln. ortlel... ., .•.... 

You might make a chart for prospects 
and evaluate them on a checkpoint 
baili. This wlll lave you ncedless run
ning around on what could be a wild 
goose chase. 

Terry Sloane, a mldweltern fertilizer 
salesman, narrows his prolpecting down 
by sending out questionnaires tn pos
sible buyers. He gela about a 50 per 
cent return, enough to supply him with 
live prospection a continuous buls. 

"I eventually sell about a third of 
that 50 per cent which Is a pretty good 
aveMlge," said Terry. "It lure I. better 
than beatlna the bu.hell. When I make 
a call on a prospect, I can at lea.t be 
sure he Is a potential buyer." 

Wannlng Up Cold Calli 

Whenever I read that one out of 10 
or two out of 15 cold calls resulla in a 
sale, 1 make a devout wish that sales
men wi1l not betleve these ftlurel. 1 
know that these ratios have been de
rived trom actuol experience, but I stili 
(eel that publicizing them does more 
harm than good. 

Why' Because they cause the lalel' 
man to automatically put a damper on 
his elTortl. He may be the best man In 
the bUllneu but he is a Ilave to some
body elsc', record. 

What dlffernnce doci 11 moke II 30 
u.lelmen in the XYZ Compony average 
one order per 12 cold caU., Thl. doel 
not mean that you cannot hit ftve or 
slx-or morel And you con it you have 
faith In yourself. 

In the hl.tory of selling many cold 
call. have produced customers that 
lpent mll1lonl of dollars. Intelllgfmt 
cold coiling should not be neglected in 
the prospectinl picture. This meanl 
coiling on buyers likely to be Interested 
In your Unel. 

Faith In AcUoD 

One mDn who didn't believe In the 
cold caU fonnulo wa. Jim Charle., who 
sold big ticket electrical engineering 
equipment. Fint, l'd like to tell you 
somcthing about Jim'. background. He 
was the lIOn or 0 minister who hod 
tauaht him a deep and abldlna: faith in 

God. Jim also hod 8 brl"ht and opli~ ~ 
mlstlc outlook and refused to lei liHu , 
seU get discouraged over tempora:-:~ 

setbacks. 
His first year in sellln[l: was ,,:mc

what bleak, but he rnluk'<l to ac!!";",. 
defeat. His family and fl'iends nc·,et· 
suspected the louah time he WIlS ""t
Ina:. He taught Sunday Schc..,: . .... ~J' .. i · 
waYI pleasant at home !Iud n~Ver • :." 
plalned about bad break., (nvorltlsm 
and the other thin •• salesmen frequent
ly bring up to mask their failure . 

Explo ... TenllofT ~ . , .. " 

Jim hod been given a territor) .iY.l':' '' 
had not been productive for his prt.d · .!) ! 
ceSlor either. Along with the terriloj,lo' 
h,(1 gone a IIs( of prospectiCurnh,!,cd 
br the company. ,, ' 

lOne day Jim went to the lilIes mun · ! 
ager and sold he planned to make bC\' 
eral cold calls In the (ollow i " " v:~ ... i..:.. 
"Okay," the manager agreed, "Lltt, 'l': 
screened out the good prospect., I'Illt l\ lI 
they're all on the list We HOV", io,,;··1 
Remember, you're not selll"l :: Hotbnl;'·J.1 
en, and cold canvassing 1'11" '1...;"Ii ' ~"
be easy with our line." 

"I'll toke a chanre," Jim replied. . ='.,:. 
started out with the conviction thc.t hI.! 
would not (oil. And he didn't He mf'o;t~ · 
contact in several companies with \;1-;'11'1 
pre.ldents and controlleR, who '\'1; 100';'; 

Impressed by hll sincerity anJ Inor-ner. : 
He began making a.olel thalset recol'J;,:I 
for the Industry and pUlhed him lOt .. . 
the hlghelt earnlna bracket In hili out_ . 
fit. He retired a very wealthy man. 

I .aw Jim last year at a New Eng· 
land vacation !'Csort. He was wearing 
the turned white collar of 0. clcrgyman. 
"Yes," he laid In an.wer to my lUI II ' 

prlaed que'ithr., "I become bored with : 
retiremimt and decided to study 1"'1··.:,i '. 
ministry. They &aId twa. Q bit DIrt t.eo 
undertake such: program, hua"l ':. : ~ . ,l. 
could do it. Salcs experience help.:-J YiuJ 
In this. Nothing could have l'Ocll ...... ,;:!.";",. 
dispiriting than those Omt. t~w r:-:q ~~':;'!i b 
in seiling. I figured that i licked ! '-n lS~f .. 
and nothing could ICOn! me oll :"!!. ' 
more," - -. -

The moral of thl .. :-!r,;v I . ' h " ~ ",!:(.:
cold callis Q alate o! ,,\ i .;·~~· ' i(tj .'~': ~PE!l 

TlIB MACAP.ONl )(,oJiN.\L 

really detennlned to make It pay olT, 
you can. Your horizons are limited only 
by your own courale and faith in your
self. Cold calls wi11 become wann ones 
If you try hard enoulh. 

Prospecting Leadl 

· ';' .'tDl('sman is not alone In his pros· 
'''4 Leoda come Into him from hit 

"0: manager, supplied U.ts from luch 
. as R. L. Polk, company advertls

.. ;, nc1 friends and acquaintances. The 
'; \ .Ipccially important In the aerv

It ·· )'!I'II:" · II!!. 

Many of these leads are "hot" but 
that rloe!!n't mean they are pre·sold. It 
. equires .alesmanshlp of a high order 
fOtct the order. The best you can hope 
fcc Is that the buyer Is receptive to your 
prescntatlon. You have to toke It from 
there. 

'The sales manager for a larae Brocery 
fl,..., t,.!" me: "I supply my salesmen an 
.. . ·f I":(.r. vf !lve leads D month each. If 
they dClII'llicore on at leut one of them, 
lomethlng Is wrong. They are usually 
Good lead •. " 

Don't rely entirely on furnished lilt •. 
Keetl your eyt's an·j ean open for addl
""" . Villi can mak'J to them. As a lale.· 
"""r. . • "oJ meet nlany people. You at
. . "C: meetings aud conventions which 
<'IH"'!n teem with ripe Pl'O!pects. Nonn 
Ol,p:'!., a cosmeUClI salesmon, makes It a 
,"uctlce to tack ,on one neW prospe\ 
f o:ch week to a reBular list he has. 

I Landlng Tila Big One 

~ '.,."e Is a type of salesman who I. 
· Jarlng of hi. energy for prospect

:"~ b .. t I,e I. nshlna fo." minnows when 
. .. ..... "It I ,,! angling for Iturgcon. This 
.. '" \1,,, ' !>lnall account co.nplex. A man 
dl: ~ote.i II great deal o~ time to cold 
" . ulr!! and tracking down leads, but he 
.. , .. ys away (rom the big attOunt. 

C:::'bc:onsclously. he avoid. the large 
· : :omer In hll prOllpecting. Why' The 
.:t." ,·er Is simple: the bl. huyer is 
~ardt.r to len. The sale.man knows he's 

.. nc to have a tough naht and he's 
"froid to start stugglng. He's like ttle 
early morning bother who can't gather 
un enough courage to wade into the 
fr!!I'ld water. He walls untU nftemoon 
when the sun is fully hot. 

There'. a defeatl.t aspe~t I~.the avoid
. 'lce of the big account. The .salesman 
~. ·'·f~ up the baUle heloN! even trying 
I", 'in. Don't let the site of the prospect 
det~1 :''''':. No matter how big they are, 
r. IIcbody Is buylri, end he has a "hot 

.. on" If you're not preulna It, your 
-:~,n~dtor Is: Today's leading pro

'r;, we": "'e'o'er sC3rcd of tocklin, 
i"" 'mJor prospects. 

ance trainee right alter graduatinG 
from college. Like mony on Insurance 
salesman, his nrst policies were lold to 
friends and relatives. That source, of 
coune, soon ran out, and Milt knew he 
had to .tart getUng his feet wet. 

One of his first moves wus to ques· 
tlon the top producers In his firm us to 
whom they were seiling. In u few 
week., Milt hod the Informlltion he 
needed. He had (ound that the high In· 
ccrne salesmen Included among their 
cliellts the biggest names In business 
and Industry and the prolenions. 

Milt then did some research nnd com· 
piled a U.t of ali the board chairmen 
and president. of the leading Industrlul 
finns In the oren. And then he called on 
each of them cold turkey. Most were 
quite surprised to be bearded by this 
.tripllng. However, their surprise didn't 
stop them from buying. Milt sold but 
one, but the policy was of such Impres· 
slve size that his commission WIlS out
standing. As the yeats went by, Milt 
devoted his time almost exclusively to 
the big prospect, the guy who bought 
In a big way. 

Recently, Milt was Invited to spenk 
at his alma mnler. He told on audience 
of commerce students: "It any of you 
beeome salesmen, remember this: You 
have a responsibility to yourself, your 
family and your company to do the best 
you fan. Never turn awuy (rom 0 mnJor 
account because you're nfrold to (all. 11 
you do your best olten enough, you 
won't fail in the long run." 

Priming Th. Prolpect 

Some salesmen leel that once theY"'e 
been granted an Interview with a pros· 
pect they have accomplished their ob· 
jectlve. They are 50 plellscd with their 
sucecss In getting Into he buyer's office 
that they do very little arler that . 
You've got to push harder than ever 
on~ you gel the appointment. Getting 
there Is only half the battle. You'\'e got 
to come away wilh an order. 

Don't let yourself be cowed or Intimi
dated by the buyer. Don't e\'en appear 
too grateful lor the Intervlcw. Instcod 
make him feel that he's been .. l.cl.d 
by you; thai you arc giving him your 
time. Give him the Impression thnt you 
don't pick prospects nt random but only 
after rareful consideration. Make him 
(eel that he's a blue chip choice. This 
will tickle his pride. 

1 know a salesman who hilI the nu
daclty to "lanet! at his watch before nn 
interview and then tell the buyer he 
can only spore him an hour. It's a bold 
move but It gets him orders. 

Inlllnis hCll\'il)' emhos~ed at the top. 
Suld one huyer: "It·s like gelling un 
Invitation to Buckingham Paluce. I 
could hllrdly Willi until he got here." 
In fact , the letter Is made up to look 
like nn Invitation. 

If you begin un Intenliew by telling 
the prospect how much it means to you. 
und the like, you Just take nWIlY good 
~e11lng lillie. Dc polilC. obser\'e the usunl 
nmcnUles. hut don't gct down on your 
knee!'! lind how In grlltltude. You w\1l 
be much better olT to spend the ~lII'ly 
minutes prhnlng the prospect (01' the 
evenltllli close. That's whnt you cllmc 
(or. Don't evcr let IInythlng swing you 
IIWilY (rom the mllin objecth·c. 

Are you prospecting In the right WilY 

lind Is It p:aylng 01T? If you cnn unllwcr 
yes to seven or more 01 the following 
questions, you're not only n good pros· 
peclllr but ure bringing up nuggets us 
well: 

YES NO 
I. Arc the prospt.'cts you cull 

on t ntl)' guod prospects? 
2. Do thcy teully need your 

prnduct or sen' Ice? 
3. Are they IIvuilnhle to you? 
4. 00 you hllve faith In your 

IIbllity to get orders 1111 cold 
calls:' 

5. Do you IIwkc good use of 
lends gh'en to you by your 
sules munnger, friends. 
etc.? 

O. Do you IIdd til thc list of 
leuds hy scouting oul IIkel}' 
prospects )'oursel f? 

7. Do yuu tukc comnlund IIr 
nil Intervlcw with II cold 
prospcct? 

8. Do you cnld ('un\'lIss the 
hlg lIt't'ounts us reudily n!' 
thc small olles:' 

D. Are you awarc thllt your 
future depeods on the 
number 01 prospects thul 
you dl~ up? 

\0. Du you IHlve u workahle 
~ystem for Ilro~pecling? 

ICol,), rl.hl IIMU-Gt'orllC! N . K OI h1l1 

Packages Like Houses 
Prince Mucuronl Manufucturln~. 

Lllwel1, MII~S ., has put Its Inncy -cut 
mucuronl products such liS ~cungilll In· 
to red~signed plIckugl's In help mnkC' 
con!!umers mure uWllre nf product!! 
olher 1111111 spnghettl lind Illlll'aroni . 

I'kp story or Mitt Harety II a good 
f .... ·!1'jple. Milt '.11 n '!alelman In the top 

i, '" 1'.1.:1:"1.". n·,: becalne on insur-

Another mltn 1 know. Harold Lune, 
sends a prospeci. n letter In advance of 
his coli. The message Is written on the 
nnest stationery avalluble with Harold's 

The twelve pnckages In the line reo 
lIemhlc sman houses, wllh Ihe products 
peeping out thnmgh dlc·cut windows. 
TIn: prod uct numbers becomc the htlu ~e 
ucltlress: and the boxes cnn he reust·tl 
lor pIny by children . Spl't' lul recipes 
uppear on the back of the p:n:kugcs. 

M~'9'., 1966 
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AIllbrette 
Cyclo-Mixe~r ExtrUder 

witA't Twin Die Head for ... 
continuous mixing, kneading, 

developing and eitruding. I 
NEW TYPE HIGH SPEED CYCLO·MIXER 

Flour and water are completely mi .. d with each particle reoeivin, proper amount of water. Elimin.' .... <try 
lumps found in conventional miDr. 

NEW TYPE FLOUR FEED SYSTEM 
Flour fed to cyclo-miJter by precialon control reauItin. in a uniform and conatent feed. 

NEW TYPE WATER FEED SYSTEM 
Water Is filtered and fed undor oonatent, preciaion control to tho cyclo-miJter. Control Is by micromOl or 
adjuatment with oi,bt Bow food. . , 

NEW TWIN HEAD DIE . 
BoUd one piece head with two di .. for .Iow o.trualon with hl,h production. 

NEW CUTTING DEVICE SYSTEM 
Indopendent direct motor drive to cuttin. ahaIL Wide ran,o .f cutting .peeda through elaclronlc control. 
Elimination of puUeya, bolta and Vlridrive moloro. 

NEW TYPE SCREW FORCE FEII!DER SYSTEM 
. ::.t, • 'o!, 

• '. ; ,I 

. ~f; 
. .'''~' 

NEW TYPE EXTRUSION SCREW AND ANTI·FRICTIONAL METAL LINER :-.f.~~: 
HlIh production acnw with low opaed. Antl·frictlonal metal liner In ..... houtln. for lon, ..... r '!"~tt' • 
lrictlaa. - -<,.. 

Foroelaedor malntaJna conatant food of doush 10 _ under prooaure. 
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A SECOND SALES FORCE 
by George N. Kahn, .. In lind ma"'eting conlultant, 

It the N.M.M ..... Winter Meeting 

T HE macaroni Industry mUll de
velop a new, "creative salel force" 

to meet competitive challenges In the 
next decade, George N. Kahn, New 
York marketing consultant. said at the 
Winter Meeting. 

"Who will the Conlumrr be 8 decade 
from now?" he Bsked. "In 1975 there 
will be 235,000,000 people In the U. S. 
(44,000,000 more than today), Half of 
them will be under 26 yean of ale. 
There will be 2,000,000 marriages and 
5.000,000 births a year. The averalc 
family Income will hit $9,525 (.1 com. 
pared with today'. $7,000). Seventy
two out Df every hundred famllie. wUl 
live In clUe. or their suburb .. These 
.muent young ronJumers will live In 
the era of the electronic home. three 
automobile .. a four-week vacation, and 
a nve flsure Income. They will have 
more savvy and will demand product 
quality and product servIce." 

Only brand. which enjoy a Ilgnlft· 
cant market Ihare. and which have ade· 
quote sales velocity, wJll ftnd Ipace on 
retail shelves. The drive for new prod· 
ucts which wi11 create new markell 
will have to be Intenslfted. Advertising 
motives of different segmentl, eeo· 
graphical, ethnic, economic, locla! and 
psychological, will hove to be devel· 
oped. 

He" BHed of Sal •• men 
A new breed of salesmen will have 

to be developed, too. They will have to 
know merchandising, promotion, ad· 
vertillng, and display as well a. the 
arithmetic of retaIlln,. They will be 
confronted by buyers with eXAct Infor· 
motion .peedlly gathered by compu· 
ters. 

"One .oles tcom will nol be enoulh," 
declared Mr. Kahn. "One will be needed 
to call on cUltomen for orden while 
the other wilt be responsible for open_ 
Ing up new approaches for moving your 
product 10 the consumer." 

Pointing to the growing popularity 
of dry macaroni and spaghetti prod
ucts, Mr. Kahn emphasized that pro· 
ducers must lustaln this appeal by cree 
atlve lemn&: methods. 

"You are not only competin& with 
other manufacturers of macaroni, but 
you abo must compete with dOlen. of 
other food products on supennarkef 
shelves. The question of whether a 
housewlte will select 'P8lhettl or some· 
thing else for dinner cannot be left to 
chance. There must be facton to In· 
fluence her decision in fnvor of spa· 
glmttl." 
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These facton, accordlnl to Mr. Kahn, 
.hould be created by the second sales 
force. He explained that the new sales 
team, as opposed to the men who slm· 
ply take orden, would serve as a vital 
link between producer and customer 
and between wholesaler and retailer. 
The creative salesman would have 
clostr contact with the manalement of 
the customer ftnns, and he would be 
Ikl11ed In .uch techniques as adver
Ii.lna, test marketina and publicity. 

"He would be more than jUlt 8 pair 
of leal," the mark-!tlng expert declared. 
"He would re.Uy have to create s.lea 
and brine about futer turnover of mac· 
aronl product •. " 

Mr. Kahn said he doubted that regu· 
lar •• Iesmen could handle these crea. 
live taska In addition to hi. normal 
dutle.. "In the ftrst place," he ex· 
plalned, "the re~ular Alelmon Is not 
equipped for developmental selllna. 
He I, primarily a maintenance man 
deaUng with cUltomers who are 01-
ready sold. Second, he usually does not 
have the time for creallnl new markets, 
buried as he Is In aervlclna accounts 
and paper work. Third, very few rea:u· 
lar salesmen have the talent for de· 
velopment selllna." 

Accordlnl to Mr. Kahn, manale· 
rnent would be making a amve mistake 
In forcing the creatlve·orlented sales· 
man to do routine seiling and malnte· 
nance chorel. "The development sales 
force should be relieved of conventional 
tasks and should be the superior of the 
two team .... he added. 

Produ~ Ne" Cualom.n 

The whole Idea of the creative sales· 
man Is to produce new customers, Mr. 
Kahn said. In the case of macaroni 
product., he continued. the develop· 
ment man would explore several dlf. 
ferent approaches toward creating more 
consumers. 

''The concept that macaroni and spa· 
ghetti are ethnic fooda has already been 
blown sky high," Mr. Kahn noted. 
"More and more people of all back· 
grounds enjoy them, not Just those of 
italian descent. But the potential mar· 
ket has barely been tapped. Imaalna· 
live aellln. practices can Introduce mil· 
~ more people to these talty and In· 
e_.lve foods." 

What sort of penon .hould be Ullgn· 
cd the job of expandln. the ml'lcaronl 
marketT "A very special Indh UIlI," 
:laid Mr. Kahn. "'n adJltlon to h 6l. vln:: 
the salesmon'. Itanddrd knowledge of 
his market, product and customer, the 
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Reprint. or til ... rl .. coml In _ fO'lr 
~ ronnal, prinWd In J colon " I. : 
lh,..·holt punChed to lit an,. lland~~ 
Iv.. x It" thl'H MI binder •• Im Ir 
print In\lucla a _1f .. valuIUon qulr. _ ... , 
t ... .: .. I;.,,:: .... utldl) .. lie '~~ i. 

, ..... utk .. ) .......... .,v..c u;:. 
.... It ...... I .... utld ••• l ~~' 1" __ ---

I ...... utScII) ••••••••••••• 1Ie .ad! 
You may preoOrtt.,. \he .ntlN Nfin or, 
U r,ou .l1li, Indlvldull artItlH. &.ich 
en cle In the NI1H .. numbered, Ple ... 
.~ )'OW' ..... b,. number. 
~.~~d~o~,::~ld" CIt 
•• IlaIuI c:;;=c:,.ark.un, ~ 
ant., Sa'" TnIrI 1>IY1Ilo~_ 
Dtpartm.nt. Emp Sla'" JIUIJdlnf, 
Ne. York. N.Y. IDODI. 
I.".. .............. U. 
..... y .. A ...... ' 
.. Chi ~ WUIt. Yn- r tm. _. 
"y_·,. 0. ..... 
L y_ Cu'l n.. ........ ,.....a. -.. T_ ... A GoMwtU ........ Too 
'J. C ..... ".. IkII 
.. a_ To ... U, b lUI"",_ 
•.• ..u., ........... .. 

II. ". eo. .. tldM 
'1. Tilkbat A JUdI 
I .. PIoFlile ". IIIort 0 ... 
II. "WafAa .... 

development person mUlt be" .... :""" 
resourceful, attuned to 
lems, and be a skJlled In" •• 'IC"o,:! 
poulble new buslness." 

A creative aale.mlln, the 
said, mllht well make a drumatic 
breakthroulh In packalina that would 
send .ale. lOaring, He would Wo\' ~ 
closely wJth retailers, .tudyln, their ~ 
problems ~nd ftndlng .olutlon. for -( 
them. He would do the same for In,U· 
tutiona! buy~n and IndUalrial users tlf 
macaroni product •. 

"So many eustomers lack the dTha 

nami.m that. means bI26~r. "lOll" 
Mr. Kahn asserted. ''They eithpr 
have the knowledle or the.1maalaa I . 
to create more .. Ie •. Tt-ol. ~ 'Wbfl'P 
deve!opmenl ... lelm.n comes ~n,... . 
ean furnish the "expertise" tlie .' 
tamer needa. If .;, 

(Continued on Page 40) -:tr~ 
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CLERMONT'S TWIN HEAD PRESS PRODUCES 

2,400 Ibs. of SHORTCUT per hr. 

Twin Head for TOP PRODUCTION 
with slow extrusion for HIGH QUALITY 

Large mixer and screw for UNIFORM PRODUCT 

PHONE or 
WRITE 
FOI ADDITIONAL 
!lfGIIIAno. MACHINE co., INC. 
Tel: 212 EV. 7-7540 280 Wallabout St., Brooldyn 6, N . Y. 



A. LOOK AHEAD 
b, Ralph Fra,,", Jr., Vice ... 1 ..... , L.wr(. Faa4I, Illc. 

Btloll' au IIIgM'RIJu fll U lliJt' pUI,nlu· 
111111 mad" at II/t' NMMA Winlt, Mudng In 
JiIlIlYH'(HHi, Florida. 

W E believe Ihr re are many way. to 
look ahead. We consider the 

teen.alera of today our cuslomera of 
tomorrow. 

We have produced a 12-mlnule fUm 
called ''The New Art or Cooking" that 
i. belnl shown In school. throulhout 
the country. Several mUlion people 
have leen this fUm. It hal been on 
tetevilion and allo has been seen In 
four or five thousand schoolroom 
c1asse •. 

We have been offering through 
Wharl New in Home Economics and 
PracUcal Foreca.t M8gatlnea a teach· 
era kit featuring "Fun to Fix Food .. " 

' with • atory and InfonnaUon about a 
jllmstrlp enUtJed "Pasta and Italian 
Sauce." We also have an"ther piece of 
material which shoWI lasagna and .n 
the hearty food element. that 10 with 
It. 

Thl. proaram atarted last fall. So far, 
we have had over 17,000 home eco
nomici teachers write In for thll kit. 
All picturel and production of thil fnm~ 
Itrip were done at Lawry'a Food Cen~ 
ter, whleh 1 hope you will vl.lt when 
you are In Los Angeles. 

T),. PuJa SJOIT 

We I&y that pasta lithe word that we 
use to Include aU the many typel that 
comprise the classification of macaroni 
producti-they are made ballcally from 
nour and water. What II the hlltory of 
macaroni? Some people say It came 
from China; the popular ItOr')' II that 
Marco Polo hrouvht It over to 1taly 
from the Orient. Where It wal created 
Is not Important. What " Important I. 
that children .•. and everyone ... love 
apagheUI and macaroni products. 

Not only do they love it, but It'. good 
for them. Many of the products are en· 
rlched today with nutrition additivel. 
It Is abo very economical to scrve In 
the home. 11 comes In many, many 
fonnl and navors. 

It II ealY to prepare. Almolt all mac~ 
arcnl products follow the same fonnat 
of boiling It in water, adding a little 011 
or buller to the water, placing the lpa· 
Qhettillowiy Into the ro11lng boU, te.\· 
Ing occallonally to see If it'a done. \Ve 
say after five mlnutel It should be 
tested and lerved III danta, finn to tute. 
Alter you rlnse It, put a UlUe all or 
butler on It-It mukel It a lIule casler 
tu serve. 
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_'-'Jr. 
II you're makin, • rauerole, you may 

want to rinse olf the macaroni or lUI,. 
na to Itop Initial cookin,. The .. uce 11 
what make. It tuty. It can be served 
In many way •. 

Noodle Scaloppine i •• popular dilh 
served with Italian Sauce. Another In
tereltlnl dllh II a macaroni and cheese 
meat loaf made latier with the addl~ 
tion of the ItaUan Sauce. 

How About "ucef 
What is the sauce" For the PUrpcIH 

of thll dJacuuion, we .. ked the achool 
leach~r to teU the IChool chJldren that 
aauce la made wllh a tomato product. 
ThOle of you who have been abroad 
know that thla may not be true In Italy: 
that there are many, many aauces. But 
for the pUrposel of Ihla presentAtJon, 
we are sayin, an ItaUan Sauce In Amer
Ica may be considered a lomato based 
lauce, at lead accardlnl to our think· 
ing and research. 

How do you make a sauce" You can 
do it the old faahloned way or you can 
do It the ealY way with a dry "Ute 
mix. You JUlt add the tomato product 
to the mix, 011 and buller, a little wa~ 
Icr, let it almmer for 15 or 20 mlnutea 
and you have the kind of "Ute that It 
would have taken hours to prepare. 

Some people conalder laaa,na rather 
difficult to "repare. We don't believe 
it'. dlmcult at all. You layer noodlea 
Into a baking dllh; add the mou.arella 
cheese and a brick cheese; add lome 
IIUC:C, and then you do It all over alaln. 
You have .. layered dl.h which is really 
a Jot of fun and not too dlmcult to pre
pare. The Pannenn cheese on top 
makes It even more deUcioul. ]tla a dl.Jh 
you can serve to comptlny u well al to 
the family, and you will probably let 

" 

more nvea from thla type of dish than 
you will from lOme expensive lIIeat 
cuts. 

Another almple method ot h:w illC a 
puta dinner, II 10 atart with a cn!'~ 
aerole and make .. sauce rt,hl In tld~ 
dllh. Then add the macaroni prooJd 
and lOme frankfurters and yOll h it"" 4' 

delltloua cauerole. 
Take larle butterfty ahelll, atuff them 

with chetle and serve with Italian 
Sauce. To Lawry'a Sauce you can add 
ahrlmp, mushrooma, or vary It to your 
own tule. The puta ia aa good al thft 
sauce that you put on top of it. We 
hope that you will IOrYe lola of j.lI!'ta 
with lola of aauce and lOme of It will 
be Lawry'l. 

How About lloodla~'1 
For several yean the que.tlon hu 

been .. ked: ''Why don't you do IOm~ 
thin' for noodle."" We ba .. 1 La.t year 
we were Juat Introducin, Lawry'a 
Strolanorr Sauce Mix. SlrolanolT la 
dirrerent than Romanorr. It la iJ,' :deal 
dish lerved traditionally and corre/:t ly 
on noodles. It la not a pa.la dID!rL~'1I 
Itself. Our vl,nette. ahow noodle. PR·· 
dominantly. 1n one year'. Ume I cror. 
report that from our nle. and rC'";i~! 
bUllneu, we know that we have a IUC
ceuful product In Btrolanol! Sauce 
MIx. "M ~ ,; 

You mB)" alk : "Who kno';':l: .,,)iI·1 1t 
.trolanolf - who care.'" We' Ja;, 
".Everybody II talking about IIfl'tl'!IIM 
nolf." A ftYer hu been m-rh· IJ ! t'r, 1'1 
cUppln,a taken from national' '~auT~
tions about .Lrolanorr. We've been teU· 
Inl the supermarket trade abo\!! ~tl ue· 
anolf throulh an ad appearin. evi! ! ~' 
week In Supennarket New •. We h3'.oe 
been succclJefully promoUnl Slror.n· 
nolf Milt and dlaplayln, It In l .. rt!l! 
quanUtiea with noodle. In Lot Anlele!. 
Btrolanorr Mix can be dllplayed In thl! 
put. aectlon 81 well a. In the anu::,: 
aection, In the meat JeCtion and the 
.our cream IeCtion. The Ihopper com
ing down the aille lela an Idea around 
which to create a meal. 

What are we golnl to help aell? We 
have 8 refund certl8rate, that can 1m 
made available to you noodle monu
facturen. Put It on your package. We 
take care of the refund. 

OoWula ned,a 
We have another new pro4U~·Jn 

Beet Stew Mix, and loon It will ,tart 
appearing wllh aticken on the parkA." 
that 11)': ''Make Great Hunlarian Gntl~ 
lub Slew; redpe on back at patUle:'; 
You mllht aay, "'What'a tile dureren~ 
between beef atew and loul .. h"" W:eU, 
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maybe It'l just that Continental touch. 
We are .uneltlna that It be served on 
noodles. But agaln-IradlUonally you 
can serve Itew without palta, but you 
really can't serve goulash without 
noodles. 

We have a very beautiful spalhettl 
poh. l.of.aale piece that doci not have 
any product Identification and can be 
t\!{'rl to promote our product. It comea 
In dilTerent sizes, some sUf! cards und 
IOi"llt! 110ft. We also have Q refund pad 
which tllICl the lome art work. 

'l'hL:re urc many ways In which the 
macaroni Induatry can Irow, through 
canned products, combination dinners, 
the frolen comblnationa, and In our 
rase where we have the ae.lonlng mix 
fm· the dry palla product. 

Cheill ••• at IIIt.'IIatlonll 
MIIIIII. Co. 

Intem.lional Mllllnl Co., Mlnneapo
III based food proceuor, reporta the 
appointment of eight new division vice 
presldentl. 

They are: James H. Katleltad, gen· 
eral rale. mana,er, bakery products; 
Lt-~, 71. Walden, director ot services; 
Paul13artl, production: John T. Lynch, 
.:,., 'ral .ales munaier, grocery prod
"" .. ~3 lales: Willard H. Haa;enmeyer, 
~enlor account executive at Detroit; and 
tA ~ :lel H. Kretlchmer, Jr., Kretlchmer 
Wheat Germ operatlonl. New division 
'lIce presldentl of International'. Su. 
I . • IMwcet Feedl Division are Wesley C. 
. ' ....... (,Slistant Jeneral manager, and 

.... Wln ·r. Thompson, director of allied 
operdllonl. .,.j.., lI~arkl the first time that dlvi· 
"-'J . ~ I: prelldentl have been uppolnt
~, and in Une with the firm'a emphusls 
JO t!rPngthenln, dlvillon responslblll· 
' 1" .. , explainl Alherton Bean. board 
I'~:llnnan. 
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Flour Bal •• Reorganll.d 

The company is also reorganizing Its 
U. S. nour milling Industrial products 
salel and admlnlstraUve functions, saYII 
Lloyd E. Workman, viC'(! prcsldent in 
char,e of the division. 

James H. Katlestad advances to gen· 
eral lales manager, baker')' productll. 
He was sales manager, cenlral region. 
William B. Deatrick, who joined Inter· 
nationul about February 15, Is assislunt 
,eneral lales manager, baker')' product II. 

Promoted to central region bultery 
flour sales manager, replacing Mr. 
Kallestad, is Anthony L. DePasquale, 
formerly durum product. lales man
ager. S. F. Maritato, until now eastern 
rellon dllrum products solei manager, 
will be durum producla lalel manager. 
Lee W. Walden hal been promoted to 
director of scrvices-he wal director of 
marketing for Industrial products soles. 

Duane B. Vaughn, central region 
marketing manager, advances 10 the 
newly crealed position of controller, 
U. S. Rour milling division. 1IIs succes
aor as central realon murkellng man· 
ager Is J . Clarke BOHett, who l.as been 
manager, U. S. l':/prOducts solei. 

Efff'ctl.,. in Fabruuy 

Tnt: promotions became eflectlve 
Februory 1. In addition, on thot dote, 
Internatlonal'l engineering funcllonll, 
fonnerly D part of thc U. S. flour mlll~ 
ing division, become u corporate lit of! 
department. 

Kennlt V. Clawson hal been pro· 
moted to general soles manngcr !n 
charge of ealtern region bD~cry prod
ucts sales. Mr. Clawson ha,. been lerv· 
ing as assistant eastern region sales 
manager since 1963. In his new position, 
he succeeds Manuel C. Alvarel, who 
died January 22 (of 0 hcart allack. 

Wheat Quali" Confe,ence 
Wheat scientists, representatives of 

the grain and Rour milling Industries, 
olher buslneu finnl concerned with 
wheat, and crop producers, met In Min
neapolis January 26 for thfl annuul 
Wheat Quality Conference ~ponsored 
by the Crop Quality Council . 

Wheat quality Improvement Is u 
never-ending task and vital to the en· 
tire wheat Industry from producer to 
consumer, laid Eugene B. Hoyden, ex· 
ecutive vice president of the Council. 
New wheat varieties must combine 
good milling ond boklng qUalltY'~'
eDie re.l.tance, and high yield, In 
to protect the Upper Midwest'll econ -
my and it. reputation ror high qUali t)" 
wheal. The 1905 performance of new 
Ipring and winter wheat breeding lines. 
grown ror quality tests In North Da
kotu, South Dakota, Minnesota, and 
Montana, were reviewed. 

Nonnan E. Borlaug, director, Inler· 
notional Wheat Improvement Project, 
The Rockefeller Foundation. Mexico 
Clly, emphasized that hungry nations 
would have 10 Improve Ihelr agricul_ 
ture to meet increasing demands for 
food. Mark W. K. HefldRnger, execu· 
tlve vice president and director oC mill
Ing operations, Peavey Company, Min· 
neapolis stressed the domestic needs of 
the milling industry for high quality 
wheat. Current rertllizer usa!:e on up· 
per midwest farms was reviewed by 
LUrA A. Jemen, extension agronomist, 
North DakotlJ Cooperutive Extension 
Service, Fargo. He pointed 10 greatly 
Increased usage but a grellt pOlenllul 
ahead. 

Howard Lampman, executive direc
tor, Wheat Flour Institute, Millers' Nil 
tlonal Federation, Chicago, reviewed 
progress of the Whcat and Wheat Foods 
Foundation. 11. A. Rodenhlscr. deputy 
administrator, Farm Research. U. S. Dc
partment 01 Agrlcul1ure, Washing Ion. 
U. C., discussed the threat oC Ihe cereal 
leuf beellc to wheal prodUction. The 
growth of the macuronl indu!ltry In the 
U. S. wus chllrted by Robert M. Green, 
executive secretllry, Notional Macaroni 
Manufacturers Associlion, Palutlne, 
Illinois. 

In the e\'enlng, Don Fletcher. retiring 
president of Ihe Crop Quulity Council. 
wus honored lit II teslimoniul dinner 
lIt1ended hy more than 250 people. 

A,gentine Wheat Exports 
Wheat exporls from the Arj;entlne In 

the period JaJ1uury·Oeluber or 1965 
cllmlJed 75 per cent over the IU04 lewl, 
rcOccting the large exportuble surplus 
which followL'tI II bUmper harvellt, say 
trade sourt't!s. It alsu represen ts a slrung 
Imparl demand. 

(Continued on PlIgc 30, 
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DUNm Committee Meeh-
(Continued from Page 8) 

only on .ubsldy bid. received and ac
cepted . ubRquent to the announce
ment, and will he paid only on durum 
gradln, No.1, 2, or 3. 

To qualify for the additional ten cent 
payment, the exporter will be required 
to lubmit with hi' voucher tor payment 
an amela) Inspection certificate and a 

: Federal Appeal Certlft, \te lpeclftcally 
Itatlnl the percentage of .prout dam
.,. present in the ahlpment of durum 
covered by the curtiflcate. In addItion. 
the exporter mUlt make the tollowlnl 
certlftc.aUon: 

r ' 'I berelly certify that the durum 
wheat exported and tor which the addl-

• tlonal ten cenu per bu.hel premium 11 
claimed herein came from free market 
ttocltl and wu not acquired from 
docks of the Commodity Credit Cor-

, parallan," 

.l"'!Mft! AmplUled 

1 The Department amplified on Ita new 
durum export aubaJdy policy u toll ow.: 

''CCC hal 8,000,000 buahel. of old 
crop durum .to~ In lennlnal elevaton 
and 2,000,000 bushels .tored In bin. lies. 

r Much of this older crop durum will be 
of lood quaUly and wUJ be made avail
able tor export market&. Such durum 
wheat obtained from CCC will not be 
eUllble for a tub.ldy premium. 

"Alona with CCC, free market .up
pile. of hllh qualny durum wheat are 
more than adequate bolh for the do
mestic and export market.. However. 
a lot.1 of about 30,000.000 bu.hel. of 
lP65 crop anln wa. harve.ted after ex. 
lenlive ralna in North Dakota. Mlnne
aota and Montan.. Much of th.t har
ve.ted arter the raim MOWed con. lder
able .prout dam'le, a recent .urvey 
indle.ted. The tot.1 1965 durum crop 
was 88,886.000 bu.heb. 

"Even .mall qUIlIIUtie' of the .prout 
dama,ed lraln (,enerany a little over 
f';f,) when blended with .ound wheal 
will make a mixture undeltrable tor 
millin, and unsuitable tor macaroni 
procellln, . . 

"An Indiscriminate blendlnl of dur
um with sprout dama,:d grain ('Quid 
lead to a Llrastlc lowerinl of quality 
and .ubaequent 10AS of export markeu 
which have been built up with high 
quality durum IIIle. In recent yean. 

"We mUl l retain the ('onftdence or 
thl. Important dollar·ramlna part of 
our export market .... 

AIm AI Expor •• 

It Is apparent that tin·: o~ I"~ alms of 
the new policy I. to encourage exporte" 
to bid for low spm1tt Ilumor<:d durum 
In tlie'- "prn mar~' '1',"11/':; ' than pur
chasin" from CC k!il, ' ,. has been 
the case with mo. " xp-.,rt · ... le. made 

)0 
------- --- -

thus tar in the cunent crop year. The "(1) A lPtCiftc numerical sprout dam
extent of these Jalel II Indicated by the ale content may not be a rell.ble 
fact that the 8,000,000 bushels of durum measure ot lood or bad millin, and 
owned by the Commodity Credit Cor- proceuina quaUUel; 
parallon In tennlnal POSitiON cumnUy " (I) Thia prolram can encourale 
I. down about 24,000,000 bUl hel. trom detrimental blend'nl to take advantale 
the total held at lhe .tart of the crop or the pennitted up to tour per cent 
year last July 1. IproUt damale allowance; 

Since the Itart of the current crop "(3) The prolrem tenda to ,rll,ite 
year, exporten have lold a total of price lnatablllty that may atrect the 
22,;00,000 bUlhel1 of durum for export f'OlUumer, macaroni manufacturel, w il-
by June 30, 1966, under the OR 345 and ler, exporter, and power." ' 
OR 281 pro,ram" The OR 345 Jales . ..... The Committee h .. previou.Ty tilted 
Involve commercial .ales alalnit' 'bld " 'that the sprout d.maied duruRi 1,(,1Il 
lubaidles, with exportl from .Ith,r free . ,l~e 1965 crop be sent to food and feed 
market luppllea or CCC pu'tml\leS with '~eftelt areu. IUIIHtln. that India 
payment-In-klnd aeript ; whUe OR 281 . milht be a pouIbUlty. 
mainly comprisel credit or ba~r aiIH,'",' . i CoeuDltMa Memban 
wl\:. atock. acquired from the CCc. " ' 

Baaed on the export sale. reli~tn"- . 
tlons. expoJ1a of durum In 1885-88 wm 
Ubly be the second Iarlest ot record, 
exceeded only by the outlo of 29,000,000 
bu.hels In 1963·64 when hu,e quanti
tiel were shipped to Soviet Ruula. In 
fact, the out,o may be about double the 
foreca .. made In October by the De
partment of A.rlculture that 1965-88 
clearance. would reach 12,000,000 
buahell. 

CommItJ" CoIllDMDdaJ:loa 

Meelin. in Mlnneapoll. on January 
27, the Durum Indu.try AdvllOry Com
mittee commended the Commodity 
C~1t Corporation for iuulnl orden 
to telt and reconcentrate III 8,000,000 
bUlhel1 of durum from North Dakota 
on an Identity preaerved bula by ltade 
and "talllni numben" test value .. Thl. 
II aimed at keeplnl sprout damaled 
durum from .eUlnl Into load Itocks. 
The Committee ur,ed the adoption of 
a sy.lrm of calh settlement on all out
Itandln, quality ('redlt balances and all 
futUre quality premluml and dllCOunts 
that m.y arlae from loadouta from 
country elevaton under the Uniform 
Grain Storage A,reements on the ba.ls 
that thl, Incentive would encourage 
blendln •. 

RaoluUcn 

A l'(50)Ul, ' was then adopted to 
send to the North Dakota Con,res
slonal representallve. and representa
tives of the Department of Alrlculture. 
The Itatement IBid: 

"The Durum Indullry AdvJl ory Com
mittee, asrepresentallve. of the various 
lel menb of the Industry, feela th.t il 
('an reneet the sentiments of its (!Onsli
luentl If communications belween the 
Committee and the Department of 
Alflculture con be Improved to provide 
lor consultation berort' adoption of pol_ 
icil:s uffccting the Industry. In thl. re
gard. we feel the followln. shorlcom
Inas or the new premium aubsldy policy 
for durum eXports m! Kht hovo be~n 
avoldC!d: -. ~ . -

Memben of the Committee Include 
Alvin Kenner of Leeds, North Dakota, 
who anel u Chalnnanj Jame. Ole 
Sampson, Lawton, North Dakota; John 
W. WrI,ht, Edmore, North Daket .. : 
Richard Crockett. Farlo. North Dakota; 
Arnold Homseth, Veblen, South Da
kota; Nonnan Krabenhoft, Sabin, Min
nHOta: 0, A. Billy Barr, Froid, Mon· 
tana ; and James Steama, Tulelake, 
Calltornla. Millin. representative. In
clude Mark Hetrelftnler of the Peavey 
Company; Carl Farrington ot Arche-l' 
Daniels Midland Company; and R.y 
Wenlul of Doulhboy Indultries, ~x
porten are Daniel O. Am.tuh: of CI!.,!,· 
ICIII. Inc. and William R, Ooodalt! of 
Continental Onaln Company. For maca: 
ronl manufacturen: LJoyd E. Sklnnflr 
of Skinner Macaroni Company, Walh ; 
F . VUlaume of Jenny Lee, Inc" 1; /" 1 
Robert M. Oreen, executive secretary 
of the National Macaroni M.anufaclllt"!'!'1 
Alloclatlon, who &erves the Comu:!: If:i 
al Rt"retary. AIIO on the Commlttee'1, 
Dr. Kenneth A. Oll1es, Department of 
Cereal Technoloay, North Dakota Stat~ 
Unlvcnity. 

Ar.entlne W ..... t Expom-- , 
(Continued trom Pale 21) • 

The principal market conUnue1 fn hI 
Mainland China, which ralaed It: .. ~ .. : 
chase. by 200,000 ton .. However. Ihlp_ 
menta to the Soviet Union Ih"",-rt th'!' 
billeat Jump, In rontrast v:it~ 8n inal,. 
nitleant amount taken in 1164, The In
crease raised the USSR to third place 
In 1965, 

Consllnmenta to Western 't:uropc ~::
cept for Weat Oennany, expanded, 
. howlng the competiUveneu of Argen
tine wheat. Britain, ItaJy anrl The Neth: 
erland. all took much larler qua,,!'11I.1':' 
Of the markell in South America, Bra_ 

~lU_Arlentlna'l second moat Imporh:Ht 
cuatomer-lilCii""aiecf its Intake by ~J 
per cent. Peru allO boulhl more AJ "CIl ; 

tine wheat, while Chile, a non-Importer 
In 1964, look a moderate nmount. 

- '. . , 
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Fineof Quality 

DURUM 
SEMOUNA 
GRANULAR 
FLOURS 
Call Ray Wentzel 
MILLING DIVISION 

DOUGHBOY INDUSTRIES. INC. 
SINCI 1116 

Phone 246.2101 • NEW RICHMOND, WIS. • Quality Since 1856 
eN....... I.. .C.,.1u - ,.crUII.. M.d.J .. " - ,.,. .HtI, _ l~t""I" _ 'rlntl"l 

! JACOBS-WINSTON 
!. LABORATORIES, Inc. 

EST. 1920 I
I 

Con.ultin~ and AMlytieal Chemists, specialiJjn~ 
in all mafler. ;nvolvin~ tile e~am;nation, produc· 
tlon and labelin~ 01 Macaroni, Noodle and E~, 
Product .. 

• - ·,vitandll. and Mineral. Enrichment Allay •• 
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Eye Nood .... 

l-SeMolina and Flour Analy.I •• 

4-lodent and In.ect I ..... tc.don Inn.tigotlan •. 
MlcrGIcaplc An.I, ... . 

5-SANITARY PLANT INSPECTIONS AND 
WRlnEN REPORTS. 

James J. Winston, Director 
156 Chambers Street 

New York 7, N.Y. 
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Stat~ment by .Iohn Wright 

Pr.lldent, U.S. Durum G,'owen 

Alloclatlon, Edmore, North Dakota 

l AM happy to attend this convention 
in lunny Florida. The (orecast lor 

," North Dakota (or the month of January 
Is below normal temperature and above 

• normal precipitation. The temperature 
hl.. averaged about 15 degrees below 

• zero .Inee Christmas. 

1", DUfteulI Year 

Thl. pa.l year has been a very try· 
, In. one tor durum ,rowen. At the be· 

linnlng or April It looked as though Jt 
: wa. loin,! to be a very favorable plant· 

ln, season, but shortly before we were 
\ ready to .tart Icoolng we received a 

very heavy snowfall which delayed oLir 
planting considerably. About two 
weeki later when the fields had finany 
dried enough to permit us to seed, we 
had about ftve days oC nice weather and 
,hen It .tatted 1o rain again, and that 
delayed our planUnl until the laUer 
,part of May. We Onally flnilhed seedln, 
our durum about the tenth ot June, 
which was about a month beyond our 
normal planting date. 

The "rowing season was very cool 
and wet, and the harvest wal further 
deJayPd because of this. 1 start~ swath. 
Ing my Hrat duru," the 23rd of Augult, 
and because of the cool weather In 
August the swaths had to IJe about a 
week before they could be combined. 
In the latter pari of AUlult, It Itarted 
to raIn, and it Itoyed wet for approxl· 
mately ellht weekI, and because of 
these rains about 13,000,000 bushel. of 
the durum CrOIJ carrics a high penen. 
tagc of sprout damage. 

Large Produc:llon 

The total prodUction of durum for 
1965 was about 65.000,000 bushels. The 
calT)'over as o( Ju ne 30, 1965 wu D3,. 

• 000,000 bushels. 'I.he anticipated db· 
appearance this year Is about 12.000,000 
bushels for export and 27,000,000 bUlh. 
cis for domestic use. Approximately 
28,000,000 bushels of thll year'1 crop 
were harvested beCore the rain. Of that 
harvested after the rains, about 20,000,. 
000 bushels have from Rve to 30 per 
ccnt defects, and some 10,000,000 to 
J2,000,000 bushels show over 30 per 
cent sprout dbmofle. 

There is a wide "anallon In the mols· 
ture content of that harvestPd after the 
rains. Only a small percentage hal over 
16 pcr ccnt moisture due to the fact that 
much of It W(1S ortlflclalL I;..d.,r1!CI before 
being stored. .r. r.'!;~· 
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Conc.ra I". IIptO\Ib 

The Durom Growers Anoclatlon hOI 
been very much concerned over 
sprouted durom for two reasons: Flnt, 
we did not think the farmer was 
Inl a fair price for thl. aprouted durum, 
Inasmuch a. feed barley is brinllnl two' 
cent. a pound on the market, an~ . we 
felt that durum II equal td ;barley In 

feed value and therefore .hould \'>e~. 'SOLVED that the U. B. Durum Grow. 
equal to It In price. Secondly, we .telt "en do res~tfully petition the USP ... 
that the dumm threshed before the rain .• to immediately Institute a prlce SU(lrert 
Ihould not be mixed with the durum prolram on damaled dumm at a rale 
threshed after the rain.. equivalent to Its valu~ as Jtvelloc:k 

We made two te.t run. and found feed." 
that by mlxlnl flve per cent of .prouted No deftnlte acUon tlas been taken by 
durum with durum combined before the Department of Alriculture on thi:; 
the rains, It was .tlll acceptable for al yet, but we hope that something can 
mllllni pUrposel; but when 10 per cent be worked out In the nellr future. J 
of sprouted durum w .. added, It WBI have had correspondence with cl'r Cu~. 
made untlt for milllni pUrposel. ,remnen from North D;1l;,.ta who havt! 

We also made a lurvey of three Alri· JUII returned from South Americta !.: . ' 
cultural Stabi1lution and Conserva· India, and they havc Intormed me tt:: ' 
lion Service officel to find out what th'! thl. sprouted durum can be ,round Into 
price per bushel was on loalll belnl 8 flour which, In tum, can be made Inl (J 
made to farmer. for fann .tored durum. chappatl, which 1. one of the main foodl 
We found that many ot the loan. would In India. Aecordlnl to a report from 
have fallen Into a clalS of 40, 50, eo Dr. K. A. 0111e. on the ba.l. of ... . 
centl had they been comp1eted. Much lImlnary work. allisted by three Rl1Id. 
of the durum on the farm. cames too uate Itudent. from India, IproUted .::. ... . 
hl'h a per cent of moisture to receive urn can be mJ tel to use about De to 88 
a fann ItOred loan. Th directors of the per cent of the wbeat, and tlofl :".,: il~ . . 
Durum Growers AstoetaUon felt thai product can make utisfute:-;' :::.:.;paU 
something mull be done promptly , ; " ... of. 
about the matter, 10 a dlrecton meetInl II .. Varla .... .... :;.~. J 

wo. called. After much dlscuulon, It I would like to ~y a few w~ ,... 
was decided lhat a resolution should be lardlnl the varieties of durom thit we 
drawn up and forwarded to the De· are now produclnl. Lakota and 'Wed. 
partment of Alriculture. durum are .tln the two main d'Ji ,,' 

RetotutiOI1 raised in the Durum Trlanlle. '1 ne)' 
both have much to be desired, but un~u 

The resolution read a. follow.: a new vanety Is developed it ler,:-.I 
"WHEREAS unfavorable condltlolll thoulh we wiU be produclnl these 

In tbe durum producln, area have same duruma. There wu a conllderable 
created 8 marketinl and quality probe acreale of Stewart 83 durom plantP...' 
lem unparalleled In thil,'oommodlly'. which Is very acceptable mllUna dUI 
history and has crelted hivoe·. ln the urn, but due to the lael that It haa '" 
pricing structure both in the commod· very weak .traw and lrows very rnr ' ;, 
Ity market and CCC )oln schedule., I doubt very milch If lrowers will fI'i 

"AND WHEREAS present forced 100 heavily "" U. 
sale. by some procJucen are ereatlnl' A new numbered durum I. be",. !."': 
undue financial lou due to lack of a creo.sed hy the North Dakota State Unl. 
reaUstic prlclnl ba.1t, ... .:. ~· venit)' In Arizona thl .. ""jlll,.,.-, ........ we 

"AND WHEREAS thNe II need for hope that thl. will have all the II .. • .. 
thla dam.led lraln to be Isolated a. charactertat1t'1 that we have bKr. " .... II. 
much us possible from millable durum Inl for. The Durum Ou .. wer. Aunt'11i. 
and the mOlt desirable place Cor thl. tlon hu been very Intere4i.;-" In ,..'" 
araln to be held Is in produccn' honda varieUe. of durom, and we feel lh .. ! 
untll!t can be placed In n CoOO or feed research should be ucct'leratP.d. aloul!' 
deftcit area; these Ilnf.:I. 

" 

~
I\;:t'~ ,~ "F \t1I((~ , , fi~~~ " .~~f,r~" 

I ')r'i " • " '~- ' , 

•• 
" 

':'Jit ':" •. : ... .....-. 

' 1' ·· ' , .'. 

bn •• • 
1M 

.. .. .. I 

~ II " . 

P. /rloJ"' " 

h ," 
.', 



TO MAlE PASTA 
IS EASY 

.'. TO MAlE IT ~OdD 
IS liT SO EASY ... 
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••• There's only one Bill Brezden but 
sometimes I'm not sure which one he is. 

There are times when I'd like to put on a lab technician's coat 
so I could spell out in dE'tail the skills and testing that go on 
every day in our research program. A program that accounts 
for our continued high.quality durum products. 

Then again, the cooking's the thing. And macaroni made 
from North Dakota Mill semolina wins blue ribbons when 

it comes to color and flavor. 

What I really am is a salesman - representing the fillest 
durum products made (with service to match). If you haven't 
tried us, this would be a good time. Any of the Bill Brezdens 
will b~ glad to help you. 

DURAKOTA 
NO.1 SEMOLINA 

PERFECTO 
DU~UM GRANULAR 

EXCELLO FANCY 
DURUM PATENT FLOUR 

" IN THE H .. .. . ., .... , , 01 \ ;. • • , " ""lr" 
. .. ~ • • 0 ... . . . ,', r AoU. . ~ ' . . . .. . _ 
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Small IUllnnl Aa.lICi. 
Would Retain 14 (b) 

Forcing a man to join an organization 
8 8 a condition to setting or holding a 
job Is repugnant to the American eon· 
«pi or lreedom. Lloyd E. Skinner, 
President at National Small Bu.lnea 
Association, I tated In nnnouncing the 
Aaaoclatlon'J continued opposition to 
repeal of the rlghMo-work provision 
of the Taft-Horttey Act. 

n"neal or Section 14(b) of the Tart· 
Hartley Act would take away the privl· 
Jea:e of (ree choice from the Individual 
worker, and would be an unneceuaf)' 
and unwarranted Intrualon by the Fed. 
eral Government Into the rights of the 
States to govern themselves, Mr. Skin
ner Ald. The right·to-work ISlue w11l 
help detemline which of our &maton 
ore the hW: liberal. who are wlllln. to 
fight to pn:ue1"'Ye the principles of free
dom In America, he said. 

In the poUt)' Italement of National 
Small BUllnel1 Association, Mr. Skln~ 
ner who II abo prelldent of f~le Skinner 
Macaroni Company. Omah, .. Nebralka, 
charled that Prelldent J "hnlOn'l Ad
mlnl.tratlon unwllUnlly Jz .. bola,Jn, 
the financln, of U. own program. by III 
growlnl Interference with private en
terprise. 

Therr II no lubltitule for a dynamic 
IYltem of private enterpriae for con
tinued economic lrowth of our Nation. 
Mr. Skinner .tated, and the more free 
that private enterprise il of Govern
ment control, the more emdent It II 
and the more tax dollan it will pro
vide to Anance mUlhroomlng Govem. 
ment program •. 

Concem About Inflation 

Mr. Skinner said the Admlnlatratlon 
11 inconliltent In Itl concern about tn
Ration when at the lame time It advo
cate! additional legillation that wiU 
push prlcel up. "Government Itself I. 
most relponllble for the lrowinl Infta~ 
tionary trend," he charled. "An arbi
trary Imbalance In the law of lupply 
and demand II promoted by Govern· 
ment by It. encouralement of wIge
Iplraline and by It. fo.terinl of un~ 
limited Governmenl .pendlng. Water 
pumped by Government Into the vein. 
of our economy by wasteful and un
neccllary program. can not help but 
produce Innatlon." 

Action by the new Congress to curb 
the Irre.ponllble abuse of monopoly 
power by labor union. wal urlcd by 
Mr. Skinner. "Congte.. mUlt look (0 
the public Interelt and detennlne 
whether lobor unlonl .hould continue 
to have I.!xemption under our antitrult 
lowi. Since lOme labor union. appar
ently consider themselves above all 
low, Including orders of the court. Con-

.... 

...... L_ 

IteU .hould lmpou rei~,le~ curbt on 
the UM of Itrlkea ancr~:rU,e threats 
atrectinl the public Inlera\; ilnct na. 
Ilonlt defel\le." ' '. I -:I '" 

Mr. Skinner auerted. there ha. been 
unre.trained Inlerferenc:e by labor 
unlonl In the rllht of companies In the 
free ente.rprlee ayrtem to carry out their 
manalement tuncl1ona. l'ConlfHllonat 
Intent II coRliltently Iinored by ad
mlnl.tratlve and judicial aleneleJ of 
our country," he .. Id. "A reform of 
exlstlnl Federal labor .tatute. Ihould 
be undertaken by Con,teu to clarify 
Conpoe:ulonal Intent." 

eo.u.w .. Appro .. l 

Mr. Sklnner'1 dalement of NSBA 
policy WII approved by the Auocla
tlon'. Executive Commltte-e .t a meet
In, on January 14· 11. , 

Attendln, the NSB.A Executive Com
mittee meetinl ,\Tfith ·.Mr. Sk!.nner were 
Frank M. CrUltt;\ NSBA Board Chair· 
man and Pre.ldent (}f Indiana Manu
facturen Supply Co,. Inc" Indlanapoli., 
Indiana: Rlduird H •. S1mplCln, NSBA 
Trea.urer aqd .rgllderit' .of Charles A. 
Benn.t,,:cO-i~ Peoria. '.l11lnol.: John 
A. GosneJl. NSBA t General Counsel. 
Washlnltorl; D.C.;' Harry E, Brinkman, 
Pre.ldent of Cincinnati Lltholraphlnl
Ohio Pl'CII. Inc,. Cincinnati. Ohio; Har
ry Jonfan.. t':SBA Vice Pre.ldent. Whi
ter Park, n)"rfd8: 1.. M. Evanl. Cha·'r:' 
man of . the -:'So.rd 9f T,,:ectron' Co., 
Fort Lauderdale," FioHda: A, 'r ," Math
eWI, Prelldent of ConlOtldated Freight 
Co .• S.llnaw. Michigan: and Carl A. 
Beck, NSBA Vice Pre.ldent and Pre.l· 
dent of Charles Beck Mlchlne Corp,. 
Klnl of Pruala, Pennl)'lvanla, 

National Small Bu.lneu A.uoclaUon 
I. headquartered in Wa.hlngton. D,C. 

Every man'. problem II how to be 
efYectivc. 

Just "hope" all II well. 
(7) Advene eft'ect of pOSllbl~'Uling 

permlttln, Catholici to eat meat on 
Friday. Thl. will be 8 challense to the 
promotional ability of an Indultry to 
tum I nelatlve event Into a plu. value, 
Again , how fortunate to hnve fore
knowledle, 

(8) Too limited of a Nationality con
cept of many palta product •. With all 
due respect to the Italian heritage of 
this lteat industry. a trend to describ
Ing some of the leuer known products 
(perhapi lubtltled by their correct Ital
ian names) could Ipark greater growth 
among these. 

(9) One other point brought out in 
the 1964 survey was that pllta productl 
are used for entertelnlng quite .paring-
1)'. White not a valt growth potential 
because of the limitation of total enter
hining done in American home. today. 
Ih .. 1e product. Ihould be served and 
se'rved proudly to luelts, both 01 main 
dllhe. and a •• tde dlshe .. 

(10) Lack of effort on part of you," 
own industry to pu.h frozen mlcaronl 
products, I would conclude from having 
read many of Bob Green'. recent bul
letin. that he I. tackling this pn:.blt m 
now 10 I can only add, "futl Iteam 
aheadl" 

Pl • ...., 01 Chlll."II" 
Well. there are enoulh ehatlnelcslnr 

both of u. to keep u. busy for a 10nat 
time, Amons our own etrorU to an~\" t' r 
these ebaUenge. art: conUnuln.'l til 
merchandlae products ultnl pLta b, .. . 
cause we know their c:ontributiClI , ,, 
our IUcceU i. Immense; , we w111 1" .\. 
for new and interedln . .... ~ay. to pro · 
pare and merchandise ttiete produr.h· .. 
we can use help In the form of Id". I<i 
from you, elpeclal1y way. to popularh.·.' 
more forml of pasla, We wUl mov ... :.Ii: 
steam ahead In all areal of froum i nl l ;. 
tutlonal prepared food., lpeclal t!m· 
pha.11 on boll.in.bas and other portion 
control presentations which may well 
lead the way, We wl11 encourage equip. 
ment manufacturen to develop beller 
waYI to reconltltute frozen foodl. We 
wll1 merchandise convenience. coat con
trol, InVentory control, labor Javlng., 
time savini', Improved vlriety. better 
Re:dbmty and, above al1. top quality a. 
the realonl why more pt!ople should 
Ute more frozen prepared foodl, 

These are some of our planl, How 
your Indultry answen the challenec! 
act forth above and man), n~ herJ, wi.U 
10 a lon, way In determlnl"" wh~' '''e r 
your lrowth will meet or exceed ~he 
10111 you let. 

YCI, It'1 time to eat. It'. 0110 time to 
act. 

Tile MACARONI JOURNAL 

t is 

• • 
IS causl 

"This" is a broc:hure thallclls how MWAI'LEX' Concen
tratcd GlyceryJ Monostcarate cnn help increase th: .. on· 
sumpt10n of spaghctti in schools, factories, institutions, 
and other mass-feeding operations. ' 

We've been showing the brochure to some of the na
tion's best prospects. They're c:xcited about the possi
bilities it opens up. 

Hcre: is an ',;pportunity for you to get the benctit from 
our aeti"ity and expand the: market for your spaghetti. 

II you sell in a way where this brochure can help. just 
tell us how mony copics you eDn usc. Dl.HillUlioll Prorlllcts 
1",IIIstr;ts. Rochester, N, Y. 14603, Sales of1ices: New 
York lind Chicago, West Coast distributors: W, M, Gillies, 
Inc. 

I ~IIJI 
IbtiIIItItI PnIIIctII .... lbi" II I dl,llltn ollutm .. Ktdak CoIIpIn, 
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Fait 0. Ea.y Uf.
Which , •• 11. Heortl 

It apparently take. more than a h' \ih 
lat diet, high blood preSIUre and a 
genetic predlspolltion to brina on a 
h"art attack, auerted Arthur J . Snider, 
Chlcllgo Dally New. Science EdItor, 
re'~'ent1y. 

Theil! risk faclon become important 
only when the Individual also Is ambi
tious, aggressive, competitive and con
tinually concemed about work dead
lines. 

8.haYlor la • r ...... 
Thl. coronary proflle. undencorina 

behavior a. a lUlie, was derived from a 
two-yur study of 3,5U employee., aled 
39 to '.9, of a CaUtomla corporation. 

Dr. Ray H. Rosenman of Mount Zion 
HOIpitl!1 and Medical Center, San Fran
cllCO, 1Io11d the energetic, hard.drivlnl 
type suft ,'!red coronary heart dlHBJe at 
a rate thlft Umes those who did not 
have "an enhanced Hnle or time ur
lency." 

Rosenman aald the role of behavior 
haa been largely ne,lected In auewna 
laeto,.. re.pon.,bJe for heart dIM ... 
The rea.on I. partly due to the ditll.culty 
In evaluatln, it and partly to the tend· 
ency to confuse it with ".imple emo
tional reaction., aU too loosely ,rouped 
under the a:eneric tenn, .trell," he uld. 

Thl. report, publl.hed In a recent 
IJlue of the Joumal of the American 
Medical AIJoclation. was followed by 
another that .uggested that the corol
lary Is not true. A carefree, happy, tran· 
quil Ufe doesn't neceuarily provide in
surance tlgalnsl a heart atlack. 

ROHto Buhbl. Bunt 

This second report, by Dr. AnCf!1 Key. 
of the Unlvenlty of M.lnnesota public 
health unit, bunt the bubble of the 
Image of the vlllale of Roseto, PennJ)'t· 
vanl • . 

Some 18 monthl aiD, the community 
of Roseto was widely publicized u con
alatlnR of 1,700 people who were mosUy 
overwelaht vlolaton of all ealln. rules. 
yet were remarkably free of heart dlJ
ealC. 

Medical observers credited their 
hpppy.go-lucky mode of l1vlnl. absence 
of preIJureJ: love and warmth of stronl 
fpmlly tlea Dnd absence of tension a. 
offsetting a geneml diet that builds up 
cholesterol1n the blood. 
Keya~ who has championed the hllh 

chole"terol diet 8S conducive tt he'art 
attack:!, suys the report about the 
happy, healthy Rosetans is overdrawn. 
He contendl' a new Itudy, more rliidly 
controlled, .hows the Incldencf! of heart 
dlsr,.ft I!: no different from surrounding 
cor :.,' .;~ I !l·.\. 

"There II no bult for Invokln, .pec
ulation about a possible proteet1ve ef
feet of the emotional climate In Roseto," 
Keys concludes, 

In DefenN of ,ri .... La .. 1 

lOCiolo,lcal cMn.e. lJ vuUy different 
than her counterplrt of a ,eneratlon 
alo, BUlhey dedared: 

''Thla Mopper I. IIInsltlve to the 
direct relationlhlp between the prl\'ate 
brand and the lupennarket .ponlOrlnl 
It-whether the .uper market be part 
of a corporate chain, voluntary or co

Private or eontrol1ed label wu de- operatlve ,roup. When such a brand 
ICribeci a. "an euenUal key for IUrvlval ha. that super market'l unquaUfted en. 
In an Intenlely competitive market- donement and support the .hopper Is 
plaCf!," by Leo J. Bulhey, president of prei old on It by the very fact that .he 
the Red &: White Corporation, In 8 has chOJen that store as her preferred 
preaentatlon made before the Super. shoppln, place. 
market Advertlsln, Club of New En,- "Furthermore, a. a cultomer, ahe hal 
land. ready contact with people answerable 

Bushey, whOle orlanizatlon serve. to her If or when a product under the 
34 U.S. food dl.tributlon fthtetl.~ private brand faUs to meet her expec
plyln, over 2500 food .torv .. ·QtIde hi' tatl~ It may not be going too far to 
remarks In a panel dlscUllion on "PrI- IUllett that the modem Ihop~r feels 
vate Label v. NaUonal Brandl." He he r .uper market operator owe. her all 
.treased: "Most eh.lns. voluntarlen and obU •• t1on to m.ke major eomrr.((~ ltlei 
e~op. mUtt have naUon.1 brand. to available at price. which rtfttc:t the 
provide the meanl by which they ('8n _. elimination of national adv~.1Isln\! 
make the ahopper aware that their bud,etl at the m.nufaturer leni: 
prlCft are u favorable u those or their 
competitor. NaUonal brandJ. In addl. Red Mel Wh1h II Gro_1ag 
tlon. proviele an effective memandl.inl In concludlnl. Bushey reftected on 
method by which a newcomer In the past lrowth and future potential of ptl_ 
market can Jolt cu.tomen away from vate label by ullna hll OW" nrt.n!l.8-
their accullomed Indinl habitl throulh tion as a frame of referenCf!. He uh' : 
the medium of lou-leader prlclnl, Thll ''Over the put ftve yean RCll & 
latter fact concemlna national brands White haa ~ .. !t. sale. by tlD% 
allO m'''" privata label .n ellenUal and a reeen \ lp'wneed 1011 Is for a 
key for .urvlval In an IntenHly com- 1001$ Inere ... over present t."::·" ' ./ the 
petltlve marketplace-a key that aI- time we Cf!tebrate our 50th :onr.:'{ertlllt)' 
low. retaJlen to malnlaln .table ItoU Just four yean from now In ~n~l:.'· 
mar,ln. under the moat trylnl eompet~- . " . . -r"'",!f\ ~ .' i\a# ~ 
live lituatlon .. " ... l-.... ~~t"~ .' - ., J.tRt:' t ! 

Pownful Cbolao .- ~ . "" FDA Chief H .... ed 
. , .' Dr. Jame. 1.. Ooddud h N · '·~ cr I'l" 

Bushey polnled out that an evalua. 'polnted by President Johl\lOl1. U At! _ 

tlon of the direct relationship between ministrator of the 'I'ood aDt-~, Arl . 
private label brand promoUon~ .. . ministration in the D:iP.arlrrieht. I .,t 
power In the rrocery buslne .. c • .,'-be Health, Education '...;$ .... ' ettire: \ Ur. 
made by studylnl two facti: Goddard, 41, fonneH :wu .•• nt 

1. The three lar,est chal~A&P, IUrleon ,eneral In t " •. GI. .. Pui1l1c 
Safewsy .nd Krocer - handle Health Service. : . .\. ~ 
18~$ of the natlon's .rocery ules He .ueceeda Georce p.1Larrlek, ,:;1" 
at retal1. · rose through the ranks of the FDA. t !,,' 

1. Th~H three ' ,'lilU' aeco~nt for become admInistrator. Mr. La'~"ll~ re
'78'" of the · rannen' .• ~1~. of pri- tired at the end of December. 
vate label branc\ · f~It. :~pd·...yele- , ", ,.., 
tables. In addlUont th~~ Qperate WI don H _.I 
extensive cannlnl flfelJtlle. ofthelr n onOfWIII 
own. J. • Jame. J. Winston, director of re-

Bushey went on to say: ''These ale search for the National Macaroni Mnn· 
not Johnny.come tately'&t Tfle~(d'es . ufacturen AaaoclatJon, ha. been 'se
and prActiCf!' they. have -adopted were lected for membenhlp In the New York 
hammt.l~d out , on -t~ · hrritell: 'br' all Academy of Science.. ,r!, 
anvUl--COmpetition In 'the food Inf!u::- He i. a fellow In the American JUJU
try: an evolutionary outgroWth ot' liler. tute of Chemlstl and hold. memher
al1y bUnon. of tranllctlon. wJth' 'ahop. ships in the American Chemical So
pen. You may be .ure that the hrand eiety, American Anoclation oC t'.,··eal 
program. of these companle. have pro- Chemls ... American Auoclatlon for the 
ceeded at a pace closely measured by Advancement of Science. InstUu!1 of 
the .hopper'a te<:eptiveneu." Food Teehnoloaltll, and In.tltut" of 

Sanllatlon Manalement. 
Dlffe"N 8hoppers He has been Director of Research of 

Polntinl out thnt toon)"s shopper, • t~ ..... fi~ti9~} . Ma~aronl Ma.nu(act~len 
Lcl';lIIWf' I'~ !1I:ll w ·tlnus tW~,COI1Unulni ~.~"O[l~tl@50.Lif.tr '· ,k;\ .... 

· .. .It 
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WAY BACK WHEN 
40 Y.an Ago 

• "Obey the untJ·colorin, rule," uraed 
the Front Cover. "For yean our InduI· 
try hoped 10 eliminate arUftclal cotorinl 
by education and undenlandlnl. The 
U. S. Bureau of Chemlltry now compell 
u. to do It. Give the rullnl a fair trial." 
• To lucceed-excel. An editorial takel 
a bualneuman'a philosophy which say. 
(l) Improve plant equipment; (.2) pro. 
duce luperior quality of producb; (3) 
IHue conalltenl publicity to usen and 
educational advertilln, to prospecth'e 
cultomen. 
• A .. luate to the durum millen ap. 
peared with picture. of durum fields. 
The el.ht mllli lilted Include4 PUI.· 
bury, Capital. Crookston, Washburn. 
CrOlby. Mlnne.polll Mlllina Company, 
Duluth·Superior MiIIlna Company. 
Kina Mlda •• and Commander. 

3OY..,. Ago 
• It wu reported th.t the Internal 
Revenue DlvJa)on wal deeply concerned 
about the ultlm.te use or dllpOlJtion of 
proceulnl taxel on whemt. The tax had 
been rnllected until the Alrleultural 
AdJultment Act had been declared un. 
conlUtutional by the U. S. Supreme 
Court. Macaroni manufacturen had 
been pay in, a tax of $1.38 a barreJ. 
• "Macaroni II favorable to beauty," 
said one Joumal ItOry. referrlnl to the 
natural beauty of Italian women, at· 
trlbuted to their plain, natural diet. 

"Macaroni II an Ideal food," Nya an 
Intamatlonal authority on nutriUon and 
chUd welfare. Dr. Daniel R. Hodadon, 
feHow of the American AssoclaUon for 
the Advancement of Science. 
• New rookie ouUl.elder, Joe DIMaa,lo. 
or the New York Yankee .. wu pictured 
eaUna hla favorite dlsh-spalhettll
after battlna .393 In the Paclfte Cout 
l.eaaue. the Yankeel ,ave $25,000 and 
four playen for the hUlky youth. 

20 Vean Ago 
• War Food Order No. 144, luued In 
line with Prelident Harry S. Truman'. 
wllhel to control flour producUon 10 al 
to help feed the needy of other natlonl, 

Ch ... , •• Tamcile Sauc. 
11L1111 Food! II Introduc1na Tomato 

S;;" ~ '" wllh Chl'c:~e, which combine' 
tomato ... wee:. ""Uh ailed Romano cheese, 
touchel or onion and larllc, and a blend 
of Jeven IhlHan &ellonln,l. National. 
mag~l.ine adverUllnlC and a IIturation 
st'hedult' of network TV commercials 
will back up the Introduction. 

·HI 

caUed for 80 per cent extraction after 
March 1. 
• It wa. pointed out by the Depart· 
ment of A,rtculture that mOlt parll of 
central Europe requlred It 90 per cent 
extraction nte for t1.our. In Italy It wal 
91 per cent; In France 1)0 to 95 per cent; 
In Ruuill between 80 and 96 per cent. 
• The cellini price on wheat wal In· 
creased three cenll aa of March 4 to 
help adjult live.lock feedln, to the re
duced. IUpplle. of feed Irainl and to 
encoura,e more prompt mQrketin, of 
,rain lupplleL 
'. Hearln'l were held In Walhln,ton 
by the Food and Dru, Admlnlltration 
on allck ftlIed PlCu,ea. Tolerance. of 
15 per cent for short cull and SO per 
cent for lon, ,ooda wu beln, lOu,ht. 
• The atale of New Jersey paued a 
new wel,ht. and meuurn bJII cailina 
for proper labeUnl u to the net QUln
IIty of contenll beln, plainly and con. 
Iplcuoully marked. 

10 y..,. Asro 
• How to Sen Quality wu the Utle of 
• Dartnel1 81m Ulin. four arithmetic 
Iymboll: 

+ Add up the beneftlJ. 
- Subtract the dl .. ppointmenll. 
+ DivIde the hl,her rnall by extra 

aatilfacllon. 
X Multiply the aat!afactlonl that ,0 

with quality. 
• Geor,e Jenklna, prell dent of Publix 
Super Markell, aald: "Supen like to 
leU macaronL" 
• Theodore R. Sill.. public relaUon. 
counsel for the National Macaroni In· 
ItitUle, lave. boncore for 1955 public
ity which Included 57 ma,azIne breakl, 
12 Sunday Supplemenl. reached, 47 
new.paper qndlcate .. S colored photos 
released. plul releasea to lpedal lea. 
menll of the prell, ndlo and television. 
• Joseph Giordano, Standard Com. 
mlttee chal""an, reported that the Fed
er,l Trade Commlulon had Inquired a. 
10 whether or not the Indultry wanted 
to revise and update Its Trade Practice 
Rule •. A commhte waa appointed to 
work with the FTC. , .... . 

Spanllh Palta Fl .... 
Standard Brandl, Inc. Is Jolnln, with 

a Dutch company In purchalln, a 75% 
Interea' In IndultriIJ Rlera·Mana, a 
Spanllh manufacturer of puta, baby 
foodl, dried IOUPI and ilther productJ. 
The Spanllh company, In which Stan'. 
ard Brandl il InvelUn, several million 
dollars, operatel three planb. 
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A Secontl SoI.1 Forc_ 

(Continued from Pa,e 24\ 

Acknowled,lnl an upward trend In 
macaroni salel, Mr. Kat-m wprred A". 
soclatlon membt'rs that liE·~ \,'Ill h .. '. 
to take positive action It th ~ !I'I·ml II I • 
continue. . 

"Don't let the current IUUAtl r. :, lull 
you Into a false sense of aecurlty," he 
advised. ''The Indultry tHat ill'h i)r· t lp 
and It.,1 on top thinks In 1(111,5 cr 
creative sellin,. Don:t ,'y~ct 'mi(<lc 'ew 
to happen without etrorf.·Start thlhld'1J; 
now of a second &eJUna forW 

r. 
..tG~ ~ . 

Wh.n a CUllo ... ,,, eo ... ploi .. l: 
(I) Ad falt-delay only "O'lIrl1\ :oI l!" 

feaentment. . 
(2) Llaten to the full Ilor,' _. ~vell 

thou,h you have an anlwer ready, 
Jet him '0 until he rHt"u dC"Il. 

(3) If he'l rllht, admit h. OWl": makr
up fantastic Itorles to explain "II. 
loo-human erron. 

Fo. a Worthy Cau .. 
The followln. " lIvertiscmenl appear. 

ed In the Bay11,wn (Texal) Sun: $1 
SPAGHETTI BEl TEFIT DINNER, Tuel· 
day, 5 to 9 p.m. at the Frontier Rei' 
taurant, flC8 Old Sponlah Trial. Italian· 
'lyle ,pa"heltl with meat aauce Jarved 
with ,arden ,reen iliad and toalted 
larUc bread. Proceedl tn beneftt the 
man_cement and emlJlllyeel of the 
Frontier Restaurant and their l_millea. 

• , 
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Does it REALLY 
Pay to Stretch it? 

Of course. No businessman worth his 
monthly stipend denies that Itls smart eco· 

nomlcs to get the most out of every dollar 

apent. But like all things, It's not only what you 
:; . . do,.but how you do It. Getthe most out of every 
" .. :: 'Y.f8r, .lure, but be careful not to stretch so 

~. far th.t you forget what you Ire buying in the 

fh.t piace. 

spent on packaging and advertising materials. 

But we never lose sight of the fact that our 
customers need high quality packaging to stay 

ahead In the battle of the grocery shelves. This 
is why we have a satisfied selection of cus· 

tamers who get more and .en more with pack. 

aging by USPL. 
May we help with your next packaging prob. 

lem? We have offices in 21 cities coast to coast 

and one is near you. 
• . AI USPL we stretch dollar. -your dollar.

't~ deliver as much as possible for every dollar 

.. " t. . ..... '.' 
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Our only interost. is t.o serve you 
~. ;I'~ , .. ~. . f I,i q ~ '\ ..... 1 I .;,;,.it:;'''~j):'' 

and t.o prOVide,YOu. 'W'it.h" 

t.he f'1riest. qual1t.y 1naredient.. 
I' t .t • , 

DUIIUM DIYISIDN 

11.' " " '" 
~!lte;national 

MILLING COMPANY INC, 


